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Comparative Analysis of Ul Strategies between
YouTube Shorts and TikTok
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Abstract

This study conducted a comparative analysis of the main page Ul and video page Ul of two of the
world's leading video platforms, YouTube Shorts and TikTok, in order to identify their UI strategies. The
common features of the main page Ul found in both platforms include a vertical thumbnail grid layout
with a '3XN' arrangement, displaying only the 'view count' within the thumbnails, and emphasizing
'subscribers (followers)' at the top center. However, TikTok stands out with the inclusion of 'likes' and
‘following' counts within the thumbnails, which enhances the competitive aspect among creators and their
content.In terms of the video page UI, both platforms are mostly similar, but there are some differences.
YouTube Shorts includes a 'dislike' button, while TikTok offers features such as 'share count' and 'favorites.'
Taking these factors into consideration, YouTube accommodates both regular videos and Shorts on its
platform, which leads to a strategy of limiting the content duration to within 1 minute and simplifying the
Ul as much as possible. On the other hand, TikTok aims to activate the vertical short-form content market
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and differentiate itself from YouTube by enhancing user convenience and interaction with popular and
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[Table 1] Comparative analysis of Personal information of YouTube shorts and TikTok's Personal Main Page UI
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[Table 2] Comparison analysis of Categories of YouTub shorts and TikTok's Personal Main Page UI
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9EH 4%
z3z
17t Ep —
o | o7t AKX / xl7
R oHE7] - et oS 7|
o | 4 e oy
o5t 2ot -Z2g
= = 57t = 57t
3| ax R
5
o /M =g, UST < BET], FE T
AorE EEE | ¥z, Z2E

Ml omol 38F2 & 570 URE, 0|F 4X9| <4X 9t EIEQ| <59 0|50| CtEX|TH



Comparative Analysis of Ul Strategies between YouTube Shorts and TikTok

22 J50ih fAES axo| ol MEY 2EI 712 SUNO| BRI, HE0ME
N2 280 Ut ax0] BEIl0ls 2% SYNS BE 4E AN, SIY Y2=, AR
x o L ZglAlOb O

L OO0OO0OL L

AERY ANZ HHE B & Uk 9 ES0| HET|f
22 gEo| HRY ] AEa e =
o BiE AL M22 SHY YHOIES ©| 9ol ABACL ES0lE AL ABK| F7
222 S0 AIBAPE 159 2HZAS B 4 YES BLL

Ao £X0IE HBEO| UXB, ESO| Gt SO UF, TR0 YK|BH, A%

= 9t

—_

2.2 G4 HO|X| uI

SY4 HOX uls MSADE 5% 2HAS 2 [ B ¥ UL, £X9 ES0 SN

1O L L—

=
HOo|X| ule ¢=XE uiet U Y=ot AN, 0|F Bt Zup= 2T 219t 2L

>

Urban Qggry v

Did we hit every beats? @eminem #urban
#urbantheory #dance #tutting #tut #geometry
#slimshady #trend #italy

Hod 1]
7 ‘a

1 2Q2|X|d AF2E - FRENCH FUSE (Z&tel S+

‘,::f» @urbantheory_

Did we hit every beats? .

(W) FFE o= (B) EiS

(18 2] 72 4%0F §59| 53¢ HOIX| Ul

[Fig. 2] YouTube Shorts and TikTok Personal Video Page UI

274



Vol.10, No.2, June (2023)

Journal of Digital Art Engineering & Multimedia

£o| 53¢ HO[X| un

E|
=l

._|m.|_

5= 248 vt 250 /UL H

oo

AL
©

=
=4

€ Ul Hlw

Xt
a3

=

S HOX| ulel ¥
[Table 4] Comparison and Analysis of Personal Video Page Ul of YouTube shorts and TikTok's Interaction UI
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[Table 5] Comparative Analysis of Ul between YouTube Shorts and TikTok
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