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A Study on Online Platform Service for the Popularization of

Vegetarianism: Focusing on MZ generation
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Abstract

The purpose of this study is on online platforms for popularizing vegetarianism, and aims to propose
domestic vegetarian-oriented lifestyle platform services through user experience analysis. Accordingly, the
current status of platform services was investigated through a total of 6 domestic and overseas vegan online
platforms, and the use of online platforms was evaluated based on the primary food purchase factor
evaluation and Stephen P. Anderson's Creating Pleasurable Interface Model for MZ generation. Second,
based on the questionnaire, in-depth interviews were conducted with 8 people who have been practicing
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vegetarianism for more than 6 months. As a result, it was found that there was a perception that
vegetarian foods were healthy, and online platforms showed the highest satisfaction with functionality, but
Based on this, 4 improvement directions were derived and a vegetarian online platform service and food
package were proposed. It is expected that this study will be used as a study on food development and

pleasurable showed the lowest satisfaction, indicating that services were needed to increase user satisfaction.
online platform for vegetarians in the future.
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A Study on Online Platform Service for

the Popularization of Vegetarianism: Focusing on MZ generation
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Hit a4

o
e 8%

©|0]-d(Meaningful)

AR LE0f 7kXIE 2SO ZHCh

=2 =

Y, =, 28 S MY 7K SO 2Tk
=]

|6

HESH SEL P‘*°| Al2E2 Lag0l Ak

|>
0

ofe | mpn | T
oY |
I

o
o
|

251d(Pleasurable) L Fgnt AE %‘ | &= A
oY ME2 ojH¥Ecz IATIC
Ij7|X|0f| LHESC| Tttt FEE A2 & Ut
2| d(Convenient) Ij7|X[e| A[ZFA o|o|X| HEQl LHESO0| LX[EHt

70§ 1Fg0] ZHESIC,

AFE(Usable)

QIEIO|AE FEE 27| gLt

—L= O

sfHol 740 HE 7o == =Lk

& 2% FEIt HSE/C

M E|d(Reliable)

FEE MEL, MZ[SRUSICE

IR, O{C|MLt A8 7HsotH Fetsit,

7O IFg2 ME[SRSICE

7|5 &(Functional)

7|CHS T2 RHES 2 QIC}

o= T

0242 8l0| MEF FO§7t 7ksoitt

042 8l0| ME 27|18 g + ULk

214




Journal of Digital Art Engineering & Multimedia
Vol.10, No.2, June (2023)

2210 22 ZAE 2 528(39.7%), 014 798(60.3%) HIEZ MAMICH 83E(63.4%), ZAMICH 4
3 = A fioh 2 ZAH0| e 98Ho SEH= &

(36.6%) 22 & 131H0| MO, 0| T K4 MEFS 70 2
=2 2MOL0] Yot EEHAE SESIQICEL HE RAF 24 Zits [ 419 20 A F
0f 201 & 70 L (Process)Ol &3l 7t =2 UEEE HIUCH, AE FO§ Al 27| MME
£ a5 4aAdte A & = UALE 70 ZRYNeeds) M kA AZ2 SHE FAUH
o= QIZto| ME HLGHA St IY HFHt 7%6+Er’ SH20| HAZE 2892 7HE = A LIEHL
Al AZ2 HEsCe QIA0] JUACE AZ FO0i A (Place)Ze 221200 42, 5= SHRE
OIZ2] 61%(62.24%), T 54F(55.10%), O|OLE 39H(39.79%), XHAISHI| 4H(4.08%) =2 = LIE}
SO0, 7|Et GSE, HXIEE 522 SHIUCL AZES Fiste s7|= 420 M2t CHEEE @
£ BYCE THSY FOf S7|E mOfStAAt StRICh O At tifE SEAIE 271X 0|42
7|7 Q= Ao LIEIRCH HZO| 0|7 54H(55.10%), BEEZ 158(1530%), 828 3 13
Y(13.26%), CIOIHE 10H@8.16%), ZHEHTH AAE Rl 6F(6.12%), 7|Et SEH2Z= AUAGM, 7Y
OIF Fg EYE met 50| AMUCH

[ 4] AT 70 22 24 Z1t
[Table 4] Food purchasing factors analysis result

"t 94 4z HEHA =2
O E2(Needs) 2.741 0.964 2
T0f A|7|(Time of purchase) 2413 1.083 4
TOf EA(Place) - - -
AR MEH(Selection) 2.661 0.910 3
TO§ &7 |(Motivate) - . .
O 2 H(Process) 2.821 0.818 1

412 22tQ SAUE A88 Bt R 24

22101 EME2 7|5 (Functional) 0| A 7t &2 UHELE EROM ALEXIZL 7|Cfst CHE Zf
SE|H QAHHO|ATL oj2Z Q0| dAE AS & =+ AUUL} HEZ|(Convenient)| M= FOf 14
Of ZHHSICP ¥=0| Botgt 2922 = LERRX|CH D7 |X|of LHE=2| ot HE 22 =+

215



A Study on Online Platform Service for the Popularization of Vegetarianism: Focusing on MZ generation

U=R[2t “A|ZH o[0jX| FLot

A LIEFSEE 53] (Pleasurable)=

20| LR[St &7 HHH2 24 277, 27322 Cia &
=A

-’—E.E7f 7t ®2 0oz FA Oy P2 oA

Ao =
el
-

=]
A AT 250 7hy ®2 Bt 2322 UERRD Ol= 7O dF80A AREARS| FHEO| &t
BEX| ol HFET H2 AY¥S & = ‘BA"BiEf. =ofel SUE A8d UEE Y Z2UE (B
519t 20| FeotRon, (A8 112 AHEAL 3 o7HA] 228 YA XIEZ H|wet JFO0JL.

=2 A0

[F 5] 22101 BUE ABY UZE 2 A

[Table 5] Online platform usability satisfaction analysis result

"t a4 iz BEHA =9
O|0-d(Meaningful) 2.530 0.892 5
F8|d(Pleasurable) 2.465 0.803 6
2| 4d(Convenient) 2.812 0.735 2
AHE-8(Usable) 2.693 0.706 4
ME[E(Reliable) 2.734 0.674 3
7|53 (Functional) 3.003 0.693 1

olojd
(Meaningful)
7lsd 34
(Functional) (Pleasurable)
Mely mazld
(Reliable) (Convenient)
Agd

[23 1] AH8AL BS H|wdh=s YA KIE

[Fig. 1] Radial chart comparing user experience

=22t 2F SEA T /2 Oly MAHS ATt A= HUH gH| st 52 24 4FY T Y
= fdez 2ERE TASHAL : o] 38 RS oYY + AUC

216



Vol.10, No.2, June (2023)

Journal of Digital Art Engineering & Multimedia

ol
Ho

<r

ol
U

o

PA LIEfRESLY,

-
o

oI5 oo A2[=7} 7ol

| B
= =70t 75 3=98 ME7t

9= LIEFKLEE.

.I

ot
ok

C

47tx9] 7|EE =ZOIRAL,.

o =7t

=

tefoll Cia of2{z0| AUtk= 2 A
o

I

017 Ao

=

=
(Playful), X1 H(Friendly)

K

o
o
—

!

=)
=

|

E(Reliabley S 2= AW, B 015 &

=7F %ol AR MEX
3

ol 7t=9g0| EojN =

L

—

M SH(Fresh),
ol
A

(]
AL
T

A

ofx|gto 2, T |X|of -
ojzie M= AFBOZ Tt may| w0 aEickn ST}, &

HER5HH 07

(Reliable),

.
o

At S24 Mol 9o Yeix| HEg o

100
i

=l

.I

X7t 7o 280 3 S OjX|l= A= LIEHRLL

=
=

2547 67|

| AME FX[O|C XY

ol
Hi

<r

<r

)

ol

(Fresh)’

F

Jod

bl

=

A

HRLE &
= 220|M
217

=
=

o
—

2
E

ot

jara §
o
= fQlstEl A

E
=

u]

= TOH7F O|RAX|=

ZHAH Al
o=, =

7t2 AMO|C|oje] CiZ E= Z 0|
AlCF
10O

=

o
HBL|E 7oz

o

—

of thet S+

<XIE SH(Friendly)’

A2 LEt



| 20l

=0
= —

7h0f 2k R Aol Xt

=

=)

o= ol =22t

HNAMCZ ®Al 2127}

A Study on Online Platform Service for the Popularization of Vegetarianism: Focusing on MZ generation

Ho

Klo

-

Hio

ToIr

A
N

=2t

O

O Al AMEE BR8H 07|= ARE L}

AW, H
Al, Bl 2ESl JHX|7F LOf 2o 3A
2 S 8 S, ofofHy

EfSto Ofof AEXE

A= 020 MH|IAE KSSHTt

o
A

pall

o

{0t HEMES] AEelE RO 2 Short Video
AHEAE2

L

—

TAEIY

of AwLIE| HIFSO| =Rt 7ald 222 71 ®A L

2t0|
Ct. Short Video

=~

3

Al
o
o

—

f

X

3

7|

IT, Short VideoS &8

A

A

1
EN

==

= 7l
oA 0| ULt
o =50 /7|

.i

X
=]

.
o

2t o}of

Qld
=

HoilA
o 22t SAHE N

L

olof O 7= CHESt Hws
R XU

-
o

7|CHeteY.

=
=

=13
=

Tl

Ho

<r

218



Journal of Digital Art Engineering & Multimedia
Vol.10, No.2, June (2023)

References

[11 Y. S. Kwon, “Expansion of ‘vegan platform’ in the distribution industry”, ebn.cokr,
https://www.ebn.co.kr/news/view/1448160/?sc=naver&watchtype=pc, (accessed February 12, 2022).

[2] N. G. Lee, “A study on the effects of self-centered values and altruistic values on attitudes toward vegan
food and purchase intention: Focusing on the moderating effect of food literacy”, Master's thesis, The
Graduate School of Food Service Management, Kyung Hee University, Republic of Korea, 2021.

[3] T. B. Yoo, “Becoming a Vegetarian in Korea: Vegetarian Strategies in Collectivist Culture”, Master's thesis,
The Graduate School of Sociology, Korea University, Republic of Korea, 2021.

[4] Y. N. Lee, H. J. Jang, Y. W. Choi, Y. S. Choi, J. E. Oh, “Consumer Awareness and Importance for the
Development of Vegetarian Meal Kits: A Performance Survey Study”, Korea Contents Association, vol. 21,
no.3, March 2021, pp. 324-335, doi: 10.5392/JKCA.2021.21.03.324.

[5] Merriam Webster Dictionary, “Vegetarian”, Merriam-webster.com, https://www.merriam-webster.com/dictionary/
vegetarian, (accessed February 12, 2022).

[6] Vegetarian Nation, “7 Types of vegetarianism”, vegetarian-nation.com, https://vegetarian-nation.com/resources/c
ommon-questions/types-levels-vegetarian/, (accessed February 12, 2022).

[7] D. L. Rosenfeld. “The psychology of vegetarianism : Recent advances and future directions”, Appetite, vol.
131, December 2018, pp. 125-138. doi: 10.1016/j.appet.2018.09.011.

[8] I J. Na. “Domestic animal welfare policy trends. Ministry of Agriculture”, Food and Rural Affairs. World
Agriculture, krei, Naju, Jeollanam-do, Korea, March 2014, wvol. 163, [Online]. Available:
https://library krei.re.kr/pyxis-api/1/digital-files/605ba745-b226-2a94-e054-b09928988b3c.

[9] J. Jabs, C. M. Devine, J. Sobal. “Model of the Process of Adopting Vegetarian Diets: Health Vegetarians
and Ethical Vegetarians”, Journal of Nutrition Education, vol. 30, no.4, August 1998, pp. 196-204, doi:
10.1016/S0022-3182(98)70319-X.

[10] SimilarWeb, “vegetarian and vegan”, similarweb.com, https://www.similarweb.com/top-websites/category/food-
and-drink/vegetarian-and-vegan/, (accessed March 24, 2022).

[11] Hankyung.com a dictionary of economic terms, “MZ Generation”, Hankyung.com, https://dic.hankyung.com/
economy/view/?seq=14683, (accessed February 12, 2022).

[12] M. Y. Choi. ““Mining Out’, which has evolved from good consumption into a consumption movement and
trend”, iconsumer.or.kr, http://www.iconsumer.or.kr/news/articleView.html?idxno=14745, (accessed February 12,
2022).

[13] N. D. Kim, M. Y. Jeon, H. E. Lee, J. Y. Lee, S. Y. Kim, J. H. Choi, S. J. Lee, Y. H. Seo, “One’s True
Colors, Meaning Out”, Trend Korea 2018, Seoul, Korea, miracbook, 2017, pp. 403.

[14] Mobileindex, “Current status of specialized mall apps most used by MZ generation”, mobileindex.com,
https://www.mobileindex.com/, (accessed February 12, 2022).

[15] L k. Park. “A study on the Usability of graphic User Interface by the User Behavior in a Mobile Music
Streaming App”, Society of Design Convergence, vol. 14, no. 2, April 2015, pp. 151-168.

219



