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Abstract

With the prosperity of the commodity market, the demand for novelty, eye-catching art and design
works has increased, and the grotesque style has spread in modern cultural fields such as design and
advertising. However, due to the lack of research on Grotesque in the art of visual advertising, coupled
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with the lack of public awareness of the nature of Grotesque, its usage has been abused which gives rise
to the phenomenon of 'Grotesque generalization' of general cognition. This phenomenon directly affects the
definition and creation of Grotesque's art and design works, which brings trouble to advertising creators and
the public. The purpose of this study is to arouse the attention of visual advertising design field by
investigating the current situation of 'grotesque generalization'. Through the study and analysis of grotesque
images, this paper points out the correct nature of grotesque, clarifies the creative standard of grotesque
advertisements, corrects this phenomenon, and provides a reference for advertisement creators to create
grotesque art and design. Based on the study of Chinese and foreign literature, this paper mainly includes
four parts: concept development, theory development, current situation and grotesque image. Then,
combining with the comical and scary theories of the reception reaction of previous grotesque works, this
paper proposes the nature of grotesque and what is the correct grotesque advertisement. In this way, the
phenomenon of 'grotesque generalization' can be corrected, and the theoretical content of grotesque art can
be enriched, which is helpful to the creation of grotesque art and design works.

Keyword : Grotesque, Grotesque generalization phenomenon, Grotesque image, Visual advertising
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[Fig. 1] Grotesque images of Domus Aurea, ‘the Room of the Masks’ at the House of Augustus, the villa of
Boscotrecase at the Metropolitan Museum of Art
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