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A Study on the Role of grotesque Creativity in Visual Arts
-Focusing on the case study of the graphic advertising-

9|

X—'— D
O|FZ1, Ho|pd2x

YI Qiuhong', Kim, Hee Hyun*

2 9

AZHAS OZ219M7] 20| AA0E SHo= SOIRD, 2047| Zofl= AATIRA 2o/ &
ol ARREIRIOD], CIXIL 21 £ SiCkEst olo] Biglo] ASska ULt J2iLt HZ B
Of JZE|A30] Chet A717h RX[RE Ojshzof £3] 24 CiAtel 9I A= O Hol, SAl
of dzgA3et d2HA3 Oz, 1 SO gt OIOHE EH%—E—% YeISH| fit = g7 2
J=H230F J2H AT Ofzel Zetsh Ofsfof Cisto] EE3IAUCH, O|0fA JZE|AT9L AJZH0)E,
£3] &1 CiRplo| BAe 7| /0| CHStY| EESIACH, ot O|Est o J=E|AT HO[HE
oI o 0|22 Zgdtol d=H A3 ofgol £EES 2IOINICL DRz, AlZs 30 BHE

1 CIRRQIOf CHol AteflEMS TAstL, AF £0f A= A2HA3 HO[FESF S 251, 1
EHI*H HOlGEfet A0 AE2| MAE hfe **PEﬂ AF S0IM ole=it of =X oS
SITE AR GZ2L, AlZtle & A2H23 og2 D‘EF*W et 7K 7HR|2 flen, ¥
X0l Y=, 7Y SHS AL AA0E ST ofH, LAY BRiEE FdAPIE A2
2 '—PEP-*E}.

AN - ARE AT, AIZ0fE, HOIYES, =H AT HOGE, HED

Abstract

Grotesque art entered the field of visual art since the early 19th century, and then was widely used in
the field of visual design in the early 20th century, which has been continuously penetrating into the
modern culture fields such as design and advertisement. Although there are many studies on grotesque in
the academic circle, however, there are very few researches in the field of aesthetics, especially in the
advertising design field, and most of which are lack of the insightful understanding of grotesque art and its
characteristics. This study first discusses the correct understandings of grotesque and grotesque art, then
discusses the origin relations between grotesque and visual arts, especially advertainment design, and
outlines the features of grotesque art combined with the relative theories of "aesthetic morphology” and
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which analyzes the grotesque aesthetic form and its characteristics, stresses the relations between grotesque
Keyword : Grotesque, visual art, aesthetic morphology, grotesque aesthetic form, the graphic advertising
1. M2

aesthetic form and visual art, highlights grotesque aesthetic form’s artistic and creative effects in the works.
creators’ abilities of creation and conception, to enrich the visual language, to enhance the expressiveness

The case study shows that grotesque aesthetic is valuable in visual arts, which is helpful to improve the
and quality of design works, to increase the competitiveness of the design works.

grotesque aesthetic. Finally, this paper uses the graphic advertising design in visual art as a case study,
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