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Abstract

On January 28, 2022, a rapid change in the automobile industry can be expected due to the revision of
automobile eco-friendly policies, such as the expansion of support for companies related to eco-friendly
cars. The automobile industry in Korea is the one of the most important industries and has the significant
effect on the backward and forward industries such as various suppliers and services. Recently, the
automobile industry is in the paradigm shift due to rapid technological progress and expansion of
eco-friendly policies Therefore, this study focuses on the automobile industry to diagnose changes in the
automobile industry due to various external environmental changes and to examine and analyze the
eco-friendly strategies of automobile companies based on the case of Hyundai Motor. In particular, this
study focuses on Hyundai Motor's strategy, such as the electrification strategy, hydrogen business synergy
effect, workplace carbon neutral policy, carbon neutral induction and support in the supply chain, and
circulation system. This study can examine the characteristics of the more innovative, environmentally
friendly, and human-centered automobile industry and future strategies for automobiles.
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