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Abstract

This study attempted to provide basic data for operational strategies by identifying the impact of the
servicescape of an inline skating educational institution on perceived value and purchase intention.
Therefore, males and females aged 20 years or older and their parents who had experience of registering at
an inline skating educational institution were selelcted as samples. The sampling method used convenience
sampling. The survey was conducted online using a Google questionnaire from May 2 to July 29, 2022. Of
the 280 recovered data, 249 copies were used for the final analysis, excluding insincere answers and data
with omissions. For data processing, frequency analysis, exploratory factor analysis, intra-item consistency,
correlation analysis, simple and multiple regression analysis were conducted, and the SPSS (ver. 21.0)
program was used. As a result of the study, first, it was found that the cleanliness factor among the
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servicescape factors of inline skating educational institutions affects the perceived value. Second, it was
found that the perceived value of an inline skating educational institution affects purchase intention. Third,
among the servicescope factors of inline skating educational institutions, it was found that cleanliness and
spatial arrangement in order affect purchase intention.
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