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The Global Strategy of Baekje Cultural Tourism
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Abstract

The globalization of the culture does not mean to generalize and standardize the culture, but
harmonizing the diverse cultures possessed by each ethnic group by maintaining and developing the cultural
tradition and uniqueness of the ethnic group, is a globalization in the genuine meaning and when doing as
such, the human society can be developed truly.

In this article, several strategies to develop, discover the unique tradition and cultural resources in the
Bacekje region and to satisfy the cultural demands of the global customers by commercializing them was
suggested. First, the establishment of Backje image marketing strategy by the professional research institute,
to discover and utilize the Baekje cultural contents. Second, the expansion of the cultural service by the
local government and the development of the Baekje cultural tourism products, and third, the
multi-directional efforts to register the cultural resources in the Baekje region as World Cultural Heritage
and holding the cultural festival connected with the culture in the Baekje region.

In the global world, it is considered that the establishment and fulfillment of the Baekje cultural tourism
globalization strategy make the regional culture to be maintained and developed in 2lst century that the
cultural emotion receives the attentions and further will become an opportunity to develop the region.

Keyword : Baekje cultural contents, globalization strategy, World Cultural Heritage

1 Kongju National University, 56, Gongjudachak-ro, Gongju-si, Chungcheongnam-do, Korea
e-mail : kjyou@kongju.ac.kr

Received(August 14.2012), Review (August 30.2012), Accepted(December 31.2012)

ISSN: 2384-101X JNCIST
(©) 2012 NCISTRC 99



The Global Strategy of Baekje Cultural Tourism

L. 28 AEsH

25| 2147|1E =2=te| AlCH2t SHEA Ol2ieh AlCHO| &1 QU= RE(7F Lot s MAlR

o MA= =Mtz =2 otof Zte] MARE &= ot QUCE ol2{et 23| MARks =7t 2t

OlOte ?2|o] AF0| 2HILH & +5 MA=IE Sol0 SE2| viyo| 7t&elyH 2
£ dadel dgE H7| 250 f2[2] AF52 HE OfFtEd o X[F0| XL U= At

U 1 & ZOICh WEtM MA=E foiM FAS SESHA
7|0 FAS O|EAIZ A7t Sk EXle 2141710 L2[74 E0{7toF & =H[O|CL 0|Z4 O] Hf

"
ot

2 Z2HE|S(globalism)dt 2Z2|F(localism)| A QI JjEH0l 22 ZE|S(glocalism)O|2} 24 2F
Ch ol S 2Y2|S(globalism)2 FAS MAIQL SESIA|Z ARIZH0| 2ZH2|F(localism)2 FA
= O|ZZAZ AIZIE 2|OfSHTH1]

J2|L 23to] MAeks Estel BHEst Ee 2ol 2bfsts 40| ofd 1 TF LEMZO

A
o
Rl
-
&
30
rir
n
09
&
rg
A
Ho
ot
N
x
Hu
o4
ot
Thu
sl

231 HEI NRYS | HAA 2 Ol
x

E[H Q3is0r ARV SH2 AFEstet O FHMACl 220] /7|1 *A 2 & U] HE0|

Al
oo 214712] Heto| MY Yebs HHEHA YK MASFHEE| Csto] #mE

B{sict

100 (© 2012 NCISTRC



oA EdofLt

Vol.1, No.2, December (2012)
t7h XH20[2h

—_—
=2

ULt =

ALt

Journal of Next-generation Convergence Information Services Technology
DY

12| Zat 70|17} &ojx|n

="
5[0 2epitHol2ts 80k LI

A

(o)

t

(=)

2.1 Z30f| ojE

~NH

| =t

O|AlO
1

o

S0 CHS

okl

22 B0=50l= S

4r
uju
.

oM AU ASS HEE=tets

0|7t &OfA|

—

—

=

==t
=

—

g0

—

—

.

K| REH|0f| A

I opE £ 7R

i §

= QMEN XHo| XEelzl

2AF0f &

(1% (8
tOFA| 20t

=]

A
a
[L

| ©
-

HEFO| FHYOILL olzd O AHE S2AlSH
o

Al Hzlof

FAICH

22
tef
HOFA

=l
3

do

A=
O
-

=
=
v
o

=0ilM HE= ZA0| of

S
20M|7|29] ME

I.
LR K}
o] Etitgiof 2EHE THK| Q|

=

1T

—

=1

—

—

.

2 283l2{= 2K IUA(Culturenomics)Q| HAHO|C}
O:

=t H=H0|ct

A g2

o
BH|

H717}x]e)
o

X0

xh2o| =27} of

X
Al
(=]

—

UL

I

olch. Lt

=

=

)

=o| E=to| ¢YH o820l OfL2} 23t ZX| d2|1 7|=0| M2 &8 E[0{7t

3|
Ab
o

S ERIEESEN

{

| 7HZat

]
e
o
[e}
[e]

|

20| of
UL
| 23}
FRFRI2

7HX|2t O[O|X[7} S2A|L]

Aol E=t
HIAERS] 442 WALk J2{LH 2

[
=
=
=l

P

stojorgt ST IHAo|Tt
22 2ajopE 22

)
o
M
(<]
[}
-

g
oju

KIr

3

.
o
—

3

i S CfY

| =
o

o

2

=
-

st 7]

b O[OIXI7HH, RS2 EotAH|A 20| T

o8

HgF=, K|

5 o

1of
ald

gl

20|zt

P

o =X|3
= = -

EH

AH|REO| M

-
ot

2704 ch

e 24

1of

= HOiECeE &

I.

<0
ol
oK

)

sict.

<r

P OpA Eof

101

ISSN: 2384-101X JNCIST

(©) 2012 NCISTRC



The Global Strategy of Baekje Cultural Tourism

5P|

=
=

g

b =784 0|o|X|

RS

b 7ol o=

¢ =Emol 0[0|XIS JMS

s 710l Ch

=X =4
=0

=3
=

=0| 2%} olzol 2Ct

I.

Lt
=

8 Zolck @

ok

[E 1]3} ZC}

CHolSIH

Xto|7F QUEL 1 XO|E

=
=

HeH oAt

[Table 1] Comparison of Traditionally marketing and cultural marketing
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