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A Study of Service Design Thinking Based on
Problem Solving for Social Innovation

-Focused on Proposal of Military Food Service Total Platform-
Rt

Hye-Young Yoo'

2 9

YN M2 ZH o MBS O o)X CXtel ALl 532 HERZ 29| 7H| S4<
i MHIAE BZolo HAS 01RE 7|0 S5 M MH|A AR|7F 52 QlCh Of2fh X3
Z 349 LA AlE 7|g9| ol et ol TRl ULk = ATE AlRIgiE ffet
A 2o HHY YYEQ HSOOORZE 7[YO| MHIACIAIINY Z2HAE HE3t0] =20
Y AfH|IA R 2PE0| Hofdts IUCIRRITS 2oty ¢ YOl TEY 4 9l Z=2[Fo| o
Mot 28 =+ Y 28 7|He gAEE =YS 2% S¢F

Cf. o 23 ¢ YE A" HARZ #2110 UELE &Y
T 55 HOE 282 &df CIXE AtE HRE 2882z 2|, 28 4

Sl1 Of0| HojH 242 83 I XFY AT A g2 2= S0 MSdts EAHE2R
LA LIZFDAL Bt

mo = fir 0% o

o
AN
a
=]
2
=]

o > T
o

C
O - AR, ZHGHZ, CIRRINE, AFBAHEELIAIRL, AH| LA

s

iy

Abstract

When faced with new problems in daily life, there are increasing cases of companies and public policy
services that innovate by creating intangible value-oriented experiences and services based on creative
design thinking skills. This design thinking of solving problem-centered is evolving under the influence of
changes in technology. This study applies the service design thinking process based on double diamond
which is a key methodology for solving problems for social innovation to operate the national design team
in which the public participates in the policy service development process, and the integrated information
mobile platform was proposed to create a food service environment based on coexisting communication
where the soldiers can be satisfied and cooks can work safely. As a result of the study, it is expected that
the systematization of military meal information will increase consumer satisfaction. In the future, we plan
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to develop a platform that provides a way to efficiently manage and operate digital menus through the use
of open data, and also integrates customized health management information through my data analysis.

Keyword : Social Innovation, Solving Problem, Design Thinking, UX, Service Design
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[Table 3] Military meal menu renewal
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