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A study on the physical factors that influence the motivation

museum visitors to take pictures
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Abstract

Popularizing smartphone and invigorating SNS have recently been emphasized as a marketing means for
modern museums, and affect the universalization of photographing considered as a taboo in museums and
their operation. However, it is rare to find the preceding researches on the motivation factors of visitors’
photographing. Therefore, this study analyzed the photos that are being actively uploaded along with the
hashtag ‘National Museum of Modern and Contemporary Art Seoul’ on Instagram to find out the
motivation factors of visitors’ photographing. The factors are summarized as exhibit, low density and neat
environment, beautiful interior element, lighting environment, open-air space around the museum, unique or
harmonious composition of exhibition space and exhibits, and graphic element. This results could be helpful
for the design and planning of exhibitions that induce visitors’ photographing, and the management of
museums that allows photographing. Also, this study proposed a research method that utilizes data uploaded
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by actual visitors.
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[Fig. 1] Collected photos using Web Crawling
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[Table 1] Factors of Museum Servicescape
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[Table 2] Physical Factors of Museum Servicescape
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[Table 3] Classification of Factors in the photos taken at Museum
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[Table 4] Factors that are often found in pictures of visitors
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