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The relationship between the telemarketer's mindfulness and their

turnover intention: mediating effects of burnout from the job
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Abstract

Telemarketers are exposed to various job stresses as they work to create profits through customer
satisfaction and customer retention by solving and persuading customers to increase purchase motivation.
This study aims to investigate the correlation between telemarketer's mindfulness and their turnover intention
with a hypothesis that mindfulness will affect their turnover intention and to confirm whether burnout from
the job acts as a mediating effect between two factors. As a result of the survey, 189 telemarketers
responded. Results showed that telemarketer's mindfulness and burnout from the job are significantly related
to their turnover intention. The results from the regression analysis showed that the relationship between
mindfulness and turnover intention was mediated by job burnout. This study implies that mindfulness can

1 Department of Counseling & Clinical Psychology, Seoul Cyber University, Seoul, Korea [Graduate Student]
e-mail: mjgl005@hanmail.net

2 Department of Counseling Psychology, Seoul Cyber University, Seoul, Korea [Professor]
e-mail: wisemind96@iscu.ac..kr (Corresponding author)

* 0| =22 IMAL] MAt=ES M50l A ASLIC
Received(February 3, 2021), Review Result(Ist: March 11, 2021), Accepted(April 9, 2021), Published(April 30, 2021)

@ @ © 2021 The Authors. Published by NCISS.
@ This is an open access article licensed under the Creative Commons Attribution-NonCommercial 4.0 International License.
BY _NC To view a copy of this license, visit http:/creativecommons.org/licenses/by-nc/4.0/. 185



1. M&

S 20| 2[A
FHA RO 2R = K|

kel

have a positive effect on telemarketers' intention to turnover caused by burnout from work. In addition, the
Keyword : Telemarketer, Mindfulness, Turnover intention, burn out from the job

results from the study showed that mindfulness can be used as an intervention to prevent telemarketer's job
burnout and to decrease their intention to turnover. In conclusion, Implications of these results and

recommendations for future research are discussed.
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[Table 1] Demographic characteristics of the study subjects (N=186)
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e =Rt 31 16.7
oK} 155 833
20CH 15 8.1

oA 30CH 36 194
40CH 54 29.0
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[Table 2] Research subject's work experience and job type (N=186)

ol RES 2IE(F) H|E(%)
7|2 102 54.8
Hzojm o= 60 323
oz 15 8. 1
7|Et 9 4.9
P 1H0[s}-340[2t 55 29.6
31d-4H0| 4 131 70.4
QIHIRE 70 37.6
PRIIE O}2HIRE 56 30.1
Ql/OF2ZHIRE 60 323
2002+ O 56 30.1
LS 3002H2l-4002+H2 9% 51.6
4002H O 4 34 183
67H&0|2t1 71 382
57|12t 1H0| A3 40[2t 50 26.9
31d-5H0| 4 65 349
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[Table 3] Correlation between research variables
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[Table 4] Mediating Effect of Job Burnout in the Relationship between Mindfulness and Turnover Intention

07§ = 1}

A=y el B SE B t R2 F
1EHA| OFSHZSE AT -567 | 066 | -538 | -8.662%%* | 290 75,029
2EHA| OFZMZ->0|2loz S093 | 026 | -251 | -3.523%%x | 058 12,409

OFZA 2> -006 | .029 | -.017 _212
3EHA| S ojFolE 194 | 45, 45w
EEATL> 170 | 031 439 5.554%%x

#p< 05, F*p< 01, **p< 001
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[Fig. 1] A mediating model of job burnout in the relationship of mindfulness to turnover intention
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