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Abstract

Recently, the market for delivery food services has been growing due to the increase in single-person
households and changes in modern lifestyles. With this change, O20 restaurant delivery platform services
also gradually developed, and consumers' experience in the purchasing process also changed. Among them,
the influence of reviews has gradually increased and a lot of related research has been conducted.
However, there has not been much research on the motivation for writing reviews and inducement of
participation that can help the quantitative growth of reviews. Therefore, this study aims to create
participatory-guided review event guidelines by focusing on review events that are culturally established in
020 restaurant delivery platform services. The review event information components are analyzed and the
resulting importance is derived. We also present guides that restaurants can practically refer to and
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These results are significant in that they suggest a cornerstone for facilitating review writing and effectively

improving information quality that affects purchase decisions in user purchase experiences, and bringing in

introduce through preference surveys by cognitive and interesting factors and entry barrier impact factors.
users who have not yet participated.
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[Fig. 1] Previous Restaurant and Consumer Interests
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[Fig. 2] Recent Restaurant and Consumer Interests
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[Table 1] Impact of Consumption Phase
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[Fig. 3] Relationships through Prior Research and Corporate Surveys
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[Table 2] Sample Properties
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[Table 6] Influence of Entry Barrier Influences
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