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Abstract

The rapidly advancing influence of digital technology has created an online museum that combines
museums and IT. In particular, as the exhibition and viewing landscape of museums around the world
changed drastically due to Corona 19, the operating system of the museum and the method of
communication with visitors are also causing a major change. Therefore, this study aims to expand the
possibilities and foundations of various uses of online museums as a cultural platform by looking at one
way to revitalize offline museums as online museums, and the function of online museums playing a role
as a cultural platform. The purpose of this study is to present the direction of online museums to
communicate with visitors in the digital era by reviewing literature and researching major domestic and
foreign cases on the role of the university. It will have a more direct impact on the operation and users of
museums that will change in the future, and as a cultural platform, online museums should provide
high-quality contents and services for personal experiences that users can empathize with, immerse in, and
satisfy. If research on the expansion of the role of the cultural platform through exchanges and
collaborations between domestic and overseas online museums is continued for subsequent research, more
abundant research results can be derived.

Keyword : Virtual Museum, Online Museum, Cultural Platform, Digital, Website

1 Department of Arts & Museum, Kookmin University, Seoul, Korea [Graduate Student]
e-mail : aworld07@naver.com

2 Department of Arts & Museum, Kookmin University, Seoul, Korea [Professor]
e-mail: tofreel @kookmin.ac.kr (Corresponding author)

Received(January 26, 2021), Review Result(Ist: February 15, 2021, 2nd: March 2, 2021), Accepted(March 5, 2021), Published(March 31, 2021)

@ @ © 2021 The Authors. Published by NCISS.
@ This is an open access article licensed under the Creative Commons Attribution-NonCommercial 4.0 International License.
BY _NC To view a copy of this license, visit http:/creativecommons.org/licenses/by-nc/4.0/. 37



A study on the direction of online museum as a cultural platform

ot

.
o

Cf. ZZLHO[2 A Zgo o

up

b AS

1

I

o

= oe7t ot
X

b

I

o 1 54o| Act. A

L

I

ALK 9
240| s ZZE2 Aon, A s 22, 2TF 8L % SE O E0 Of

—

-

O:
b QUCH OJME 22hQl gt=a2 ettt 2o X

o|
=

| AfH|AQ|

ol AN 7257 M
—

(¢}

7| Az Y5 CIXEAe &

—_

Jod
1o
ujn
o
]3]
ol

70

Ao A
tEl= ofn|

L
—

o

=

Ol Af
kel AR LIAO

|

=

.
o

HoH,

JHEOIX| T, AFHE ofn|
<)

L

—

IEE oojsty|E

"0[2}

= 7=

—

2. 0|EH HiE
)=

-
o

2 AEE

SHAE 2lnj

L

—

s ojnjz A

3

Z8Z (platform)2| AFHA o|0|
MAEES HE5t

Cf

Kr

U=
3

oK

zd

A

_II_
ud

I.

b7 f1t0d A

At

b’

k= Zl&at 0|84 279

HZA EFR|=|0f

38



Vol.8, No.1, March (2021)

Journal of Digital Art Engineering & Multimedia

i

| SXet 7|8= 0830

L
cH
ALE [5].

A
L

]

7|8kl dol2t &
Ab2l (Visitor)

S|
]

i

3

=]
s

N
[

L

—
HEZM =22fel Hat

it
=

Ct. Ol= E=&0| ARE Fd5le =otAEBEM 2L}
1] 22

2
[=]

a

[

[Fig. 1] A Cultural platform from Online museum
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[Fig. 2] Research model

[Table 1] Offline Museum vs Online Museum
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[Fig. 3] Number of online museum users among museums in the UK in 2019
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[Table 2] National Museum of Korea website menu structure
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[Fig 5] National Museum of Contemporary Art website
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[Table 3] National Museum of Contemporary Art website menu structure
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[Fig. 6] The British Museum website
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[Table4] The British Museum website menu structure
aaluts sl &

Visit Visit / Family visits / Group visits

Exhibitions and events |When / Who’s visiting / What

Collection / Collection online / Gallleries / Blog / Audio tour highlights / The

Collection British Museum podcast
Learn Learn / Schools / Communities / Adult learning / Young people
Membership / Renew Membership / Events / Buy Membership / Renew Gift
Membershio Membership / Existing Members / Buy Under 26 Membership / Upgrade your

Membership / How your money helps / Buy Gift Membership / Book your visit as
a Member / Members’Room
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. Qsearch  Shop »
eiﬁ,mk“
ART & ARTISTS  EXHIBITIONS & EVENTS  PLAN YOUR VISIT
T

ENJOY ART WHEREVER
YOU ARE

"N

¥ | B | . y{s
Stay connedeF, calm and creative while our galleries are ;
temporarily closed

[18 7] HIO|E HAO|E
[Fig. 7] Tate website

[E 5] HIO|E HAOIE Ojmtx
[Table 5] Tate website menu structure
Caak b Sl
ART & ARTISTS HIGHIGHTS / MEET THE COLLECTIONS / ART IN THE COLLECTION

EXHIBITIONS & EVENTS |WHATS ON AT TATE

PLAN YOUR VISIT Tate Britain / Tate Modern / Tate Liverpool / Tate St lves
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