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A Proposal for Branding and Service of Senior School Using

Service Design Methodology in a Super-Aged Era
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Abstract

Currently, Korea's population is rapidly aging, and the decrease in the labor force due to early
retirement is expected to continue to increase. These social phenomena have led to increased interest in
new occupational groups, adaptation training, and learning opportunities to reproduce the elderly workforce.
This study is the result of conducting a social innovation service design in which a re-going school
established to provide opportunities for re-education and social participation in this ultra-aging era is
designed from a consumer's perspective to a policy that reflects the needs of the consumer. Following the
steps of problem identification according to the service design process of the Gov3.0 Design Group,
consumers' perceptions as the subject of the local community changed and the effect of customized policy
design was shown. It is significant as an example in which policy participation and satisfaction are
increased, public-private communication participates in policies through re-branding and service improvement
strategies.
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[Table 1] Case Study on Social Innovation Service for Senior Generation
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[Table 3] Service Improvement Strategy
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