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Analysis on the play on words of SSG and video advertisement

and image concept
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Abstract

This study is to analyze video advertisements in 2016 and 2018 with many derivatives of language
among SSG.COM advertisements that contributed decisively to the number of shopping mall sales of
domestic video advertisements and dominated various advertisements, and the concept strategy by dividing it
into the concept area. As a result of the analysis, in the field of language concept, SSG.com developed the
main concept of ‘SSG = A~ = 2’ and then continuously repeated it and developed a new play on
words and they are expanded. In the image concept field, it is summarized as the emphasis and
simplification of the main concept image, the matching and differentiation of the male and female
protagonist images, the change of the background and the image of the place, and the advanced strategy.
As a result, the concept of this video advertisement is to continuously discover new language play based
on the originality and ambiguity of ‘SSG’, and induce friendliness and interest to viewers through
simplification, differentiation, and high-quality images, which is implied as a strategy that has made a high
quality of brand image.

Keyword : PUN, Language Concept, Image Concept, SSG.COM, Advertising, Video AD, Image Making

1 Dept. of Media Art Technology, Graduate School of Culture, Chonnam National University, Gwangju, Korea [Professor]
e-mail: ks@jnu.ac.kr

2 Dept. of Multimedia, Division of Culture Contents, Chonnam National University, Gwangju, Korea [Instructor]
e-mail: kimkb@jnu.ac.kr (Corresponding author)

* 0| =22 HEiEn A7E W A7H| (2HH|H2:2018-3238) X|RI0f 2[5H0] ATL A
Received(November 9, 2020), Review Result(Ist: November 27, 2020), Accepted(December 7, 2020), Published(December 31, 2020)

@ @ © 2020 The Authors. Published by NCISS.
@ This is an open access article licensed under the Creative Commons Attribution-NonCommercial 4.0 International License.
BY _NC To view a copy of this license, visit http:/creativecommons.org/licenses/by-nc/4.0/. 315



Analysis on the play on words of SSG and video advertisement and image concept

1. M&

A2 0jcfof

502, o}

E

N
(s

Ct [1]. CHEE2Z 2000 Bk HIZHAE & ne Q28 ZHER

Mol H
o L

| 2UES O Al2|==2 O|0{7}EM =Xt

AXIHK|

.
O:
—

30 201635 H

Ao A

Ct [2]. £ OH

=
=

YYBRE EY T

7b QIC} SSG.COMC| 4 ZTO|LC}. O

od

Jod

SH
PN

=
=

oo 28% 7|0
TVEE ChAH 2017 O|T|O{YE AZ|OLOAN 77 B2 4

|

HE OiH| 32% OiE S7tet A 1,000

£ AIO|EQl TVCF.CO.KROA| <30

ofLjzt ZAIE K| 1Y BHo| 95E

ES

o oz o|7|Z1 192 Hojo

Ay
.

L=«
[

RH OE 530l2te 2A0RS 17t Ligta, 20180

4¥

o2

20179 HZA

-
of

CC

o3 sgopz

3

o
o
—

HiE X2E AMH20| o]0 11E 28S o

CAA
=

>

AAF X
==

B2, 2020
0|9} Z0| ssG.com9| ¢

IH

pal

b opE Af=2

"o = Aol 2ot

10

=
=

OH

2. Y0{Q3|9} o|ojx| 2MEQ| O|2H HjH

2.1 Y0{{3

, PUNE ZO|L} XS ATZ S

bt

KO

of

s 7|x|gt Wtee ofxz

A o=

b 2| X|(wit)Lt 2 (meme), S

o
o
—

Ct [5]. M=

O|Lt EH0=0|7t 210f+

=ic, 2|

Ct
=}

s|of of

of

316



Vol.7, No.4, December (2020)

Journal of Digital Art Engineering & Multimedia

He AERR

=
=

i Cf

10
1o
o

KO
okl

3

TrofLt

s

P
4
[

—

ol 3}

Z+0
4
H

T OjMAl Qx|
t. [H2tA o[O| |

|
A

o
A
O[D|O[C}. FLOA %

OlL} H[210|Z ==afLy

A
L

Lp HAIXIS 2BIXFOIA

L

HO| ALt [6].

0[2}

He

L

—

=

7}l
Cl

X
o

4
9|

NTE
o

ARIALE X

o
O

=

fe]|
of OIM 711 &

o x2EelE <OOjX] oo,

hMd =
HoA ZHgH]

—
A2t

—

tCt
.

tC

.
—

[e]
O|O|X| 2HEO0]| 2y RACHL ofj= 1pR10] OfL|Lt,

L
.
o

7Hgoltt [10].

oo
L
L

—

If

o

dl
A
o=

HIl 282 7t

2
o
x| 12! Oje|ofe

ot ME=z o
24 E(Concept)

ISt
et 0ol gum7h &k [9].

2.2 O[O X|
AZrel £

LS
]

of

Kr

o
J

M

k=

S|
]

{4

3

o
o
—

Ct [11]. O7[0fA
ife]

E 2%
b AE olO|X|

Ml
=

‘O|D|X[°OIE}. 2= 2

b B0 JHEeR LR, g1

dl

AH
md

=
od

= O

Ml
=

o2 9
5 7He A2|=E
317

ATITEA|

—

-

G:
olo

MM—

A7}

—

.
o

L

201635 20204
10 MEAMOIEQ tvefeokr?t SFEO]

olg2lo HIF0| HTiHoR Be AlZx

H7E 74 A2[Z2 F 2
SSG.COM ZM E21

EZ L= # ALk
31 A7 He



Analysis on the play on words of SSG and video advertisement and image concept

2 =20 GTHlE WL 0 Y
E 1) 9S4 QuBIol 4 AME TH I Be

DES A GO £MER LY

StC

—

E

[Table 1] Derivation and edition of the concept of SSG video advertisement by year
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[Table 2] The language concept of the 2016 SSG language play on words
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