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A Study on becoming omnivorous for the cultural consumption

in the public through the online group-buying platform for art
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Abstract

This study captured the structural changes in the domestic art trade through the online group-buying
platform for art and analyzed it by borrowing the conceptual lens from cultural omnivorousness. This study
analyzed the components of ‘Art n Guide’ and ‘Art Together’s, the online group-buying platform for art in
Korea, business model canvas. We mainly discussed the way in which the platform yields becoming
omnivorous for the cultural consumption in the public. As a result, we found that online group-buying
platform for art has secured the reliability of the distribution process through blockchain technology, and
the public who had difficulty in purchasing art can increase accessibility of the art transaction by online
group purchase based on crowdfunding. Through this, academic and practical implications were derived by
examining the characteristics and limitations of the online group-buying platform for art that contributed to
the formation of the public's omnivore cultural consumption in the art market.

Keyword : Art market, Popularization of Art, Online group-buying for art, Business model canvas,
Omnivorous for the cultural consumption
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