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A study on the effectiveness of education model using
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Abstract

In this study, we tried to explore a specific goal for the future of future education in Korea and a
concrete way to make its value a reality. For this, the service design method was used to derive services
based on the perspectives and needs of both the consumer and stakeholders of education. This study
designed the educational service, where an ideal educational orientation can be realized in reality and a
sustainable method can be considered through direct stakeholders in the education field and become an
alternative and solution. TheSchoolNews helps students to develop their educational meaning through
reflection as well as the restoration of subjectivity in the process of writing their activities as articles. After
deriving a new business model through the service design methodology, a questionnaire survey was
conducted on the appropriateness and usefulness of services to stakeholders, and implications were drawn.
In particular, while confirming the possibility of meeting the educational expectation effect and recognizing
the limitations of the currently derived service, the future direction and factors were derived.

Keyword : Service Design, Media Platform, Digital Literacy, Course Evaluation, The School News

1 Department New Media, Seoul Media Institute of Technology, Seoul, Korea [Graduate Student]
e-mail: ssongbright@gmail.com

2 Department New Media, Seoul Media Institute of Technology, Seoul, Korea [Professor]
e-mail: jylee6977@gmail.com (Corresponding author)

Received(May 20, 2020), Review Result(Ist: June 3, 2020), Accepted(June 8, 2020), Published(June 30, 2020)

@ @ © 2020 The Authors. Published by NCISS.
@ This is an open access article licensed under the Creative Commons Attribution-NonCommercial 4.0 International License.
BY _NC To view a copy of this license, visit http:/creativecommons.org/licenses/by-nc/4.0/. 173



1. M&

A study on the effectiveness of education model using consumer-oriented media platform

| HH 2
Cf. 224 &

1o
wjr

1 U

—_
{0
ey

~N
Klo

B
Y|
[ulN

=

=0=

=1
[

E|REO| == 2017 % 7202000H2 2 2009 11243000 0] H|3H

EH
[=]

Z| HIE2 20099 2.8%(3,1647)0 A 4.8%(3,4927HE 25[2{ EUCE

T0

to] HMets[n el 55| WFIFFoM

S7H34C.
ol

=)

2 7|7t 26.1%0| M 28.9%Z

P
(=

=
x 2ol FgFeMAl FHEO FT (2], Of

o2 A7t O[O KA

{o-

il
ro

J

o7

=

| HE2o| Al=& BO| O|RO{X|X| GIACE

pS i)
= =

£[0],

| 7kX|

A QXSO

N
o +=2A S42| 7 ol

-
o

&
S

O|E
==

.|

o

= A2=2 J|hEh
S

AR

H

HIE22 CIXtoIst 0| HISU2EM a4 SH2| M2 us MH|AS

.
(¢}

S

L

—

=

=

=0t 0]

o Ch¥g0] 25|
OiMe +R2A SH9| MB|IALX:
T

AE
=

-
o

10l

Cts [

L

—

20 A

=

H

o
FACE BX ME|AC|XHRIO] OfSH2HA Xt

te H(Affinity Diagram) 22

3

—

X
=2 A
284

|
|

=

ZNAZ KEHS

3ol
OfshEIAFS] B4
s X3y 9

S0l MER WS HELADE

AL

o] W 2y 2A2t MEAE HeBY| ¢

O

s

A
Cf. AFEAF EIMAIE Y=

WSHA S WF MH20| JiH SHEIES} Ofof CHeh CHEF

Qi &
MEA Cixtol

Ae| Ofe AR
3 e AdH|20f CH

A
e

o

F

174



Vol.7, No.2, June (2020)

Journal of Digital Art Engineering & Multimedia

Deliver
Idea verification

Design
Persona Modeling
Service Modeling

Define
Affinity Diagram
Service Principle

Discover
Stakeholder Mapping

In-depth Interviews

Service Model Stakeholders

Interview with stakeholders
Through internal and external

Key stakeholders
Persona setup and

Derivation of service core elements

Through Affinity Diagram
Derivation of key elements

Quantitative survey
(Educational effect, suitability,

environmental analysis

usefulness, convenience)

Derivation of issue points

E

T2

Clo|ot=E

=
=

(32 1] MElACIRIIY| o

[Fig. 1] Double diamond process of service design
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[Table 1] Comparison of educational and non-educational experiences

7HREH gy 3 HuSH 29
M7 e gES o 2oy s | MES WSO Oith R4S S, 1 A
s | EB = =o= SOl BT ol T 2ho| RI&SH HIZS Q=A|IZoZN, ™A
= uE‘IOIC);lOEM‘I Z a3 O|D|§ 7|.EE)'|- o— —=2d o= TIENMNTO— , ©
2 | Gmiol 2o ool 7T Moz JEsin SRAMX|D, Heel ¥
459l 28 goF= A ojZ AAIBIA Zl= A
A|'§I|'g. —1= o= = A
= Lot 53 WYS NIse CIYStD | JANe 2HS S3 1FE J5 &5
oY | SFet AME Mol =& Zo| MA|| O XLEXIAH Z=ED, XY A5 SHO|
=4 | E ARED FooH =2 = WA | Mok weoEM, dY kst MAE
g= A SORR|A =l A
TRl | SMoE EAREAM SAM K& EY2 RIASIEEE BYstn LIESIL
ZHo| | BIIMS 2n BUste FBo| IFYS | HFO EIES HUNUORM, o
LN | S5 2TAZ|2 MZ2 2bg | 2S =OfHA =1 02 gl 7ts
aan | S28 |2 20 ol2= A g8 52 M7lE A
T | 4us | Te dYo| Yooz BMLX| ¢u| 1 AHE 0|2 UYRKEE OE F
7o | ZE@NoR TS WSOBM, FY YSI MR A UK Rsin CHEEO
Y |9 oot ez AZL|N FHO | = MU 20N HEF2=2RM, do
S8 A|=E 580| Polxl= A o0 £Hof| =80| =X Xok= A
A2 29 2N g7 dHs 280 (Lt dEY|E nsity MHE 248 AE0 £
E|2Lt 9], EWote 2 otiEgs FEHLR HOIFA| Rote Oi4lF0[ ALt MtA 7|
To| WESH uit of g g EA 0| =84 SHo| LI=ZE 24t OfsitAR 2| oflg §
= &Ql5to] 0|59 FFOM Z2EE + U= AMHIALAIRI0] BRdIE A =AY + QU
22 1] EA0MO Mu|ALC|X}Q

ME[ALARIZ BEE SHY2E O|ROX|=H, o e 202052 XM= 2HaL|H, N7y
o

dgS S0ty oIROT Zuol 2M4S Soto| AN si2MS A EICf [10]. MBIACIXH
g 7|Eez oy oA §1& E4ote Estel 7tAet HEE Sof AL A Bt
= MH|29| 7HX|E Sterts Y- Ol

O|2{gt MH|ACIRIQIO] A2 SZ 0Lt M2 AMH20| HES ¢l +2A50] +70|H
FAs D 21 LR, A2 o ofyg U=7F JAeRE 25 oM B o
‘S L F E FO0l(Dewey)’t ot FY2l =2EO| Yzt I FASICE (1] Y2 HEH

P2 T8 AlglZsHY, HEH §4s X=0EM MER dds USOofHLh stgAtrt of
B 5 80 =07 = 222 o T[] QOAE HE= S Bx E39 90 1



Vol.7, No.2, June (2020)

Journal of Digital Art Engineering & Multimedia

Z{0]L}.

=
=

OILHA &

3. MH|ALC|X}QI

3.1 o[ 2AR} L= Tt

EM2A ARl Discover IFHOIM FR

o= HAMs W= Aol

i

iS4 MB|ALXR
el X3 2fAdE F

A
L

SHA
[= Re

N

=2

ol

|=]=]
T

J

ETP

KI

Bl

ulo
01k
ord o
IR H
OFF 0 oo
ERERE]

MH|& H=QX}

—
4.__

Xt

F

=<l

Al

DG A A

—
‘_

THAIRE

oK
Ko
R

A

oJAp

g

—
«—

AR}
HHBIR

xaﬂo |
ds 0
U i
Jol jol i
N !
|

|

I

I

I

]

|

I

I

|m|_l| !
R |
IR0 |
o< !
Hua ,
8ol |
80T Hl |
P '
I

I

I

|

I

I

I

1

i I
K |
0RO |
B |
EHE D !
Jol ol L0 _
|

I

-

o

K

<)

7+ — [
7 l
0 [
S
RO

wo

U
7o
EFbS

[N

[O8 2] W& AH|AO| O|sZtAHXt

[Fig. 2] Stakeholders of educational services
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