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An Analysis of the Influence of Korean Wave on Chinese

Teenagers for Cultural Convergence
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Abstract

The study analyzed the influence of Korean idol on the cognitive and emotional attitude of Chinese
teenagers toward Korean idols in terms of cultural convergence, after which implications are presented. To
this end, the image attributes of Korean idol were selected and analyzed by music level, singer personality,
singer appearance, singer professionalism, and differentiation. With reference to the pilot study, the
questionnaire that meets the purpose of this study was revised and supplemented, and 464 Chinese
teenagers (junior high school, etc.) were investigated.. The implications were as follows. First, Korean idols
need to prepare Chinese teenagers for their singer personality, music level and singer appearance rather than
singer professionalism and differentiation. Second, personality education and management of idols are
required for the convergence of Korean Wave and Chinese culture. Third, there is a need for idol activities
that distinguish the gender of Chinese teenagers. Through this, the Korean Wave will be re-established as a
culture of enjoying and consuming Korean Wave content in the daily lives of people around the world,
from one direction of ‘occupation’ and ‘entry’ into the global market.
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IO, A2 e AFROAA 22 Qldat ool ZZiof ol 0T 0| OtgHol MdE=
A QlO[stey. O|O|X[E AFHH oz FolotH, O AFHO|Lt M=2RE @2 =Z0|H, ¥, 3
d, Oy S22 23 + bt ot= Ofo|E9| O|0|X|= %9 FE2, FA, HAL A5 5 3%
Hol @40 7tof 2, Ijd, 7, HEMHA F BNl 242 FREC o= 00|32 7t
8, 4L A5 S SYEEH &, 279 22 HEHA SH2Z FUiED AW, OjH, 92 5
Of Al o|OjX|7t Zet HOICh, MAATE HF2Z ob= 0t0|F 0|0 £45 SANEY, 3
SGEd, /Ry, MEY, /tetdez WESIALE [4]10][11]. O 2452 B2 SIAS0
SEHOZ FHOl= Q4S0|Ch AEE2 42, ME, 7HX2 2 222 LiEfLi= A2 OfLA|
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SHsts 29 helel zo/y 2oy, 38N 28N EItE Ei=7t

= OIX| & 8 A (Cognitive
component), MK QA (Affective component), HEH L2 (Active component) Al 7HX[2 LIz Ch QI
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[Table 1] Demographic characteristics of research subjects
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[ 2] o= OIO|= O|O[X| &40 Chst EtE= Sl A=
[Table 2] Validity and reliability of Korean idol image properties

Qo s 2208 | ofo|al | F4ikd | ME|
HE | U | Bw | E
18.2H=010| & 242 AlMst =4S FoOt 793
19.2H=010|F 2242 HZHO0| FOfLICh 721
K=Xe]3 16 6|-5|L0|.0|E [=Xe] =} |:|.0t6|. e _7'<_|:|. 682
[=Ta | = =2 0O 71 — o= = . B
S [ 20.31R0[0]S S0 k2 JIAFE B20| ZHLh g7 | WL | 20008 91
17.2H=010|F 242 CHE 20| HIs{ B=C|7F SCf | 633
32.3H=010|&F2 HESICE 779
Ipa 33.2H=010|F2 JHsiCt. 768
ol | 303FR0I0[E2 TIHSIL] 735 | 4766 | 19.858 | 910
=° | 31.8H=010|E2 Al2| Foksict 727
29.2H=010|F2 0f|2|7t H=C, 708
23.3H=010|F2 & H30| FO{LiCt 755
I 22.3H=5010|F2 & W7l B2 E JHX|1 Ch 721
ol oy | 242010152 5% Jhe Q@S JRAm ok 710 | 4626 | 19275 | 928
° | 25.3t=010|=2 THAMEO[] ZC} 699
21.3+=010|=2| F0il= OiZ0|Ct, 659
14 26.2H=010|52 Z2HY U= =053 ULt 675
x1$T)\+ 27.2k=010|E2 TEZE0re| X|AS BER{st Ut 671 | 2180 | 9.084 | .876
"7 [28312010[22 MEHOfOIA S 50| QL. 520
14.81=010|F 242 CHE 320 Hls§ XHE/Ho| ULt 856
NEES! =0t l; ooro rE o;O" o ;Ef | it 1961 | 8.170 | .694
15.2H=010| 5 242 CHE 30|l H|s{l S0[siCt. 659
SR A76391, KMO=967, Bartlett’s X°=9,978.457(p<.001)
[# 3] QXA 2 EME EHOf| CHEE EfEE R AlZ|e
[Table 3] Validity and reliability of cognitive and emotional attitudes
Qolg ) 2oy | ool | Fitd | AE
HE | U | B | £
£.010|F ZME 2 LA =22 FUCH 837
40.010|F EME B2 LIo| 37|8g XI=3lCt 806
HA 43.010|F EME ZEHE LIOA 7HK| U= LOlCh 787
T | ALOIOIS EME HE2 Lol deS FRICL 786 | 4470 | 44699 | 952
39.010|F EME #EE Lo|A S0 =7|A Bt 760
38.010|F EME HES Sl 2AEYAE oix &
AN AN .
36.010|F EME 20| Oiot 288 =7ICt 829
oI x| 37.010|F ZME 22 £ MEfO|RUCt 798
I_EH E" 35.010|F ZME aEg Soff MOeg deg € = A 6 3536 | 35358 | .909
oict, 7
34.010|F EME 0| 01 SEF0[2t M2 olCy. | 667

SR AG0.057, KMO=946, Bartlett’s x°=4,719.922(p<.001)
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[Table 4] Differences in Korean idol image properties and demographic characteristics of Chinese teenagers
gt ofo| E o[O|x| £d
2 gA3EY [ 7ty | reRy [ aERY | xEy
M | SD M | SD M SD M | SD M | SD M | SD
o1 342 | 791 | 348 | 716 | 3.61 | 787 | 3.60 | 811 | 347 | 771 | 345 | .657
292 | 849 | 3.01 | .839 | 3.01 | .889 | 3.01 | 913 | 2.93 | .887 | 2.96 | .780
t-value(p) | 6.182" "7 (.000) | 6.258" " "(.000) | 7.320" " "(.000) | 7.046" " "(.000) | 6.739" " "(.000) | 7.087" " *(.000)
78HA@) | 3.12 | 868 | 3.16 | .788 | 3.15 | .856 | 3.16 | .850 | 3.12 | 933 | 3.10 | .754
8stAMb) | 3.51 | 735 | 346 | 732 | 3.61 | 840 | 3.63 | 865 | 3.49 | 688 | 347 | .674
96—_|HL(C) 318 | 851 | 322 | 762 | 3.38 | .828 | 3.32 | 848 | 3.21 | .763 | 321 | .699
1% Ii'(d) 320 | 764 | 334 | 753 | 339 | .826 | 3.37 | 848 | 3.27 | 786 | 3.26 | .677
0 28HAE) | 332 | 885 | 348 | 824 | 3.55 | 890 | 3.58 | .928 | 3.42 | 924 | 342 | .768
F-value(p) | 2.862°(.023) | 3.380°(010) | 4.244" "(.002) | 4.664° "(001) | 2967 (.019) | 4314""(.002)
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"p<.05, " p<01, " Tp<.001
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[Table 5] Differences in cognitive and emotional attitudes and the demographic characteristics of Chinese youth

o QX EfE HMY EHE A
T M SD M SD M SD
03 321 832 3.30 932 3.26 857
=k =2 275 870 272 901 2.73 862
t-value(p) 5.579"" " (.000) 6.236" " "(.000) 6.165" " "(.000)
7%t () 2.86 0.915 2.93 1.013 2.90 0.949
88tH(b) 333 0.902 343 0.943 3.39 0.892
9%} (c) 3.00 0.733 2.97 0.877 2.98 0.778
sHa | 1 1shA(g) 2.88 0.780 2.94 0.883 2.92 0.808
1 28t 3.20 0.905 327 0.967 3.25 0911
F-value(p) 4.864" "(.001) 5.004" "(.001) 5.270° " 7(.000)
Duncan a<d<b a<d<c<e<b a<d<c<e<b
"p<05, " Tp<01, T "p<.001
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[E 6] &= OI0|Z O|O|X| &4, QXY B MY Ef=o| S

[Table 6] Correlation of Korean idol image attributes, cognitive and emotional attitudes

g ofo|E ojo|x] £4d . —
E ) e i 7t Ap A Bz ElE
+EY | 94 | e2d | HEM =0°
SA+EY 1
o= el | e |
ooE | leees | ws | w1
2N | 7FEEY | 82T | 843 | 8657 1
K J40°7 | 62077 | 68577 | 660" 1
QIX|H EfE 66477 170277 | 62" | 6247 | 53477 1
MY Ei= 678" | 68877 | 7007 | 63377 | 55577 | 856" 1

"p<.05, " "p<0l, p<.001

432 CHE3HEN

ok O{0|E O|O|X| £440| QXY E{Z0| OjXe F&e AZS Z 2 EAXo=z
ROI0|8HA| LtEHE QDY (F=105.813, p<.001), 2| H2HO| HHHL O 536%(+HE RHSS 53.1%)
2 LEFACKR?=536, adjR*=531). 2| HAF RAY AT Za, 7t
TE(B=218, p<01), 7F=2RE(B=185 p<05)2 XX E{=0f |2
JOR LIEFGLCE oF= Of0|E o|OjX| 40| QXX EY=0f DjXle IS H2[8iP (& 7)3t 2

2I'g(B=447, p<.001), B
Ojgh el = Olkl=

- O [

Cf.

[# 7] o= OIO|Z O[O|X| £-80] 2IX|H E{:=0f DXl St

[Table 7] The influence of Korean idol image attributes on cognitive attitudes

oy HEZS} A5 BEESH$ ) 1%2 S A
B BEEQX B 2E Kkt VIF
(A=) 276 129 2.143 033
SYU+FEHS 225 068 218 3313 0017 235 4263
7kl 494 072 447 6.845 000" " 238 4206
7t 2 186 077 185 2418 016" 173 5770
It EM -.109 070 -111 -1.551 122 197 5.081
Ko 044 .050 043 890 374 432 2314
Z&A OIX|H EfE, F=105.813(p<.001), R*=536, adjR>=.531, D-W=1.844

"p<.05, " Tp<01, T p<.001

ot= Ot0|= O[O[X| £d0] MY B0 OXl= s dSct 2u, o 2d2 SAH2R
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7205t LIEFH S T{(F=109.926, p<.001), 2|HZHO| AHHZ oF 545%FE RMEE 54.1%)
2 UEIHCHR?=545, adjR*=541). 3|HA+ Ry A5 Za}, 7}#0,_IA‘I(B:.326, p<.001), 7t
BE(B=312, p<001), FAFTE(B=215, p<01)2 FMH E{=0f g O[Xl=
Zo=2 LIEfLICt &2 OfO|E O|O|X| £40] MMA B0 OjXl= F3S Malsid [(E s)at 2
Ct.

rIr :lo
F_
0

[ 8] o= OIO0|Z O[O|X| £-80] ‘YMH Ef=0f DiX= St

L. Oo

[Table 8] The influence of Korean idol image attributes on emotional attitudes

a3 HEZS} A5 BEESH$ ) 209 S A

B BEEQX B BE Kkt VIF

(A=) .030 140 215 830
SYU+FEHS 245 074 215 3.305 0017 " 235 4263
7h=01d 397 079 326 5.040 000" " 238 4206
7t 2 346 084 312 4.118 000" 173 5770
7t d -128 077 -119 -1.670 096 197 5.081
Ko 066 054 059 1223 222 432 2314

S MME BT, F=109.926(p<.001), R>=545, adjR>=.541, D-W=2.040

* ok ok

"p<05, " Tp<01, T "p<.001

433 AN 2|HEM

T SAYH 54 U o= OI0|F O|0X| £740| QXA Ef0f O/X|= FeE Mot 21t
S| H2HE 1THA(F=16.628, p<.001)2t 2EtA|(F=75.434, p<001) 2F SAXMOZ {O/0|S}A LIEFL:
Ck 2l HAF |old d45 20, 1HAM= JE0| |oI0|SHA| LIEHHH, 0f4(B=250, p<.001)
2 ZHH2E [ 0g0| QXX BTt =2 A2E ABEIAUCL

Cf. =,
EANNM SHErE 5 SAYLE FOIOISH| EAL, 7t4-0218(B=447, p<001), SHTE
d(B=221, p<01), 7tFLAREE=179, p<05)y= AXH E=0f 7ot HHel Fes OXl= A=
2 LIEHRLEE A7SASY 8 R ot= otolz O[0|X| £d0| 2X[H Ef=0f OX= s 3

2|5t [&# 9] ZLCh

HMA Efzo 3|24 ZnE EH 3H2H2 1THA(F=20.964, p<.001)2t 2EHAH|(F=78.981,
p<001) 2% SAXHLZ {oOfct ZME 2L 972y dHH2 1EHA0M 83%(=TE R
HE2 7.9%)%2 LIEFSD(R?=083, adjR*=.079), 2EtANAME 54.8%FHE RMEL 54.1%)2 LIEL
LK R?=.548, adiR*=541). 2| HAl= F2d AF 21, 1EHA oM HEo] |Rolosiien, o
(B=282, p<00)2 EHH2Z FOOISHA LIEFGTE =, 00| MY Bl 22 ACE AT
T ACE
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RO EXHeE BF SAXRE FOIOSHA| %1, 7014 (B=398, p<.001), 7t+Q=
H(B=2335, p<.001), SLTTE(B=249, p<.01)2 FMH EHEOH FOo el g2 OiX|= A2
2 LIEFRC AFSAEN EY U ot= OF0|F O|0(X| &40 YAMA E{=0f OjX|l= FE¥2
2/t (& 10]2t 2Lt

dm ox

[# 9] 2PSASY £ & o= 010|F O[O[X| £40| AX|H EjE=0f D|X|= Sk

L oo

[Table 9] The influence of demographic characteristics and Korean idol image attributes on cognitive attitudes

35| zama 2% 2%
Hey | TTEET B B t P B B t p
(A=) 2.594 23.695° " | .000 270 1.977" 049
S =ref)
ol o1 467 250 | 5546777 .000 049 026 71 441
x| st 048 | 083 1.849 065 | .002 | .004 120 904
y | 29d+Ed 229 | 221 3319 .001
BT Joly 494 | 447 | 688 | 000
= 7tee2 180 | 179 2322° 021
7t 112 | -115 -1.591 112
Ko 040 | .039 789 431
F 16.628(p<.001) 75.434(p<.001)
R? 067 537
adj R* 063 529

"p<05, T Tp<01, T p<.001

[E 10] ATEASLH &8 A o= Of0|= O|0jX| 80| MH Ef=0f DjX|= Yt

L. Oo

[Table 10] The influence of demographic characteristics and Korean idol image attributes on emotional attitudes

35| cama 28 2%
ey | TEET [ B t P B B t P
(A=) 2.565 2142977 | .000 036 240 810
(L =ref)
x4 ol g 583 | 282 | 6324777 | 000 | .110 | .053 1.573 116
ﬁ St 049 | 076 1.698 09 | -003 | -.004 -135 893
| 3Y%eEH 249 | 218 3318"° .001
LN EPTENCTPE 398 | 327 | 50557 | 000
= P ESell=PS! 335 302 | 3965777 .000
te=H2d 134 | -124 -1.746 082
K 057 | 050 1.043 297
F 20.964(p<.001) 78.981(p<.001)
R? 083 548
adj R* 079 541

"p<05, T Tp<01, T p<.001
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