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Abstract

This paper has been studied to analyze the residential spatial behavior and the status of domestic labor
service of the millennial generation, and to be utilized in the development of services considering the
characteristics of the group. The subjects of the study were 180 single-person households, who were
required to write their acts on weekends, and conducted them for about three months from November 2019
to January 2020, which allowed them to classify their behaviors into 10 types. The time equivalent to
household labor was found to be relatively small at 112 minutes, and household labor was divided into
"meaningful" and "state" life to examine the use status, satisfaction, future purchases and needs of products
and services. According to the study, ‘'air fryer' and ‘electric kettle' are the most commonly used 'food diet'
products, and services were used in the order of 'delivery people', 'coupang' and Bmart'. "Life" was "drum
washing machine", "Cryntopia," and "Unmanned washing machine," while "living" was "vacuum cleaner."
Products I want to buy in the future are 'dryer' and 'air fryer'. It was followed by "robot vacuum cleaners."

Keyword : millennial generation Y generation housework service design Technology Acceptance

1 Department Experience design, Kookmin University, Seoul, Korea [Graduate Student]
e-mail: bea.sy.bae@gmail.com

2 Department Experience design, Kookmin University, Seoul, Korea [Professor]
e-mail: peterpan@kookmin.ac.kr (Corresponding author)
Received(April 24, 2020), Review Result(Ist: May 8, 2020), Accepted(June 8, 2020), Published(June 30, 2020)

@ @ © 2020 The Authors. Published by NCISS.
@ This is an open access article licensed under the Creative Commons Attribution-NonCommercial 4.0 International License.
BY _NC To view a copy of this license, visit http:/creativecommons.org/licenses/by-nc/4.0/. 107



A Study on the Domestic Labor Service through the Behavioral Analysis of Millennial Generation

1. M&

X2 ZHHA MEHES, MEL B4 SO CHYsh 7HAtes AMH[A 8 EAQE 420, 2030 2
LI MCHE SAMLE XIS XRMSHE AH|E3t h4tdp Hetol Z2|0|Q MH|AE |SH= 2H0]
TAEIY0| Sk AZEN MH[AZF SO{LED ACEH LY M= <1980 CHO Al 2000ECHO| 2 X
EfOft QI RICh S MH AHIAIEO 300 MEE XHX|StD YOH,

= o
F X ZHTE S 2 40009 T2 28072 R)0|LLE MAXMCE O/X|= F&H0| ALt [1]
AHAEQ =0 Mol= UE B2 7| ARloM eSS ZtX|D AeH, 2= L LY M
£ FICHorSIH, O52 442 Oldisty da2 AT oot AUk St U UY Mool £
B Ch matM & o7 U AMciel =
A5, 7S MH|AO| AREAEY

FEQICL F AHBOR HORE W2LY A

9 Afa* 7WIE o|o|:7| P_' °'°EH [2], SO Are|ntefAt Z 2h5HRY(Karl Mannheim)2 ‘HIEHEJ

Al 938 P8 S0M dEofa AP Bibbs XM s Ateleieol2t FolgtHr A

Cf (3] <L zMOf EHEOf 23 Zsiqez fRE HIRS MR o= fF0ME
H

[H 1] 22| MCHo|| e 257 [4]
[Table 1] Classification by Generation in Korea [4]

Hf|ojH| S MICH X Mch LIL| L MICHy MICH) ZM|c
EMEE 1950~1964 1965~1979 1980~1994 1997~2010
Ol H| & 28.9% 24.5% 21% 15.9%
ojc|of OFZ2EA CIX|& o|=al CIXE |50 ENEENEE
&’ M2 AMCH, OJEd | 2EFO| AMAML| | MARL d3iFel | siiFo| 22|FAl

-—

Lol AFHA Fol= 1980 Z(1980~1982H)FE 2000 CH 5(200(%20045)7%7“ =40l
MO2 CHEEISHE0] oM, AMHEQIMHAGSNS)SS SO ABSHH X7|BH €517

—_

108



Journal of Digital Art Engineering & Multimedia
Vol.7, No.2, June (2020)

4oLt (1] 23] U Moie MO &2 CX|E 7|00 oo} X=sta, &8L7t =0t <O
K| EUH|O|E| E(Digital natives)’, ‘E|3(Tech)M|CH 2t =2|7[= oto, CIX|8 7|z LTt &4 o
Aot U EQIMCH, NMCHNet Generation2 £E27|& S} [5]. YUY MCh= 2008 2897
O|=, AlRlof TIEet MOHEM 18, YXiZ| H Mot 20| BraS0| o0 ZNH evde
O|RX| Z3IR7| WE0| A=S =75t W} T orzo| HIH0[X| gCt HZ ot MH|A0] gzl
2 T, CHdet AHIXES 0|835t0 TLojst2= d=0| UCH Eoh, AL 440 20| B
1, HE| CHO[20| =30 49| 7|&E2

YUY Mojol Ciyet £ F0| AHEH 2uE =3 A HAATLE ZARBIY [E 2]20|

A
=
2|SFACY.

oz

(£ 2] 2RLIEL MCHO| A2 M7

[Table 2] A Precedence Study on Consumption of Millennial Generation
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[Fig. 1] Millennium Generation’s Consumption Value Features
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[Table 4] Classification of Household Labor Precedence Research [10][11]
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[Table 6] Classification of Housing Behavior Types and Time Required for Millennial Generation
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