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Proposal for art collaboration of new media and traditional crafts
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Abstract

The rapid leap into the information society is based on the development of the science and technology
industry. As the existing media changes, various new media are created, which have a profound effect on
society and have become an essential element. Art secks a new paradigm and is one of the fields that
experience the greatest change by actively embracing new media. Among them, traditional craft is a unique
area that can show Korean identity and show national cultural competitiveness.

Therefore, it is necessary to accept contemporary changes in which the past, present, and future coexist
more than any domain. Therefore, this study looks into traditional crafts and new media, and expects the
development and possibilities of traditional crafts through art collaboration in these two fields. To this end,
based on research and study on new media and art collaboration cases for each characteristic of interactive
customized contents, we propose art collaboration of new media and traditional crafts in the fields of
exhibition, education, art goods, and advertising.
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