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Abstract

For the growth and development of Gyeongju, the historical and cultural city representing Korea
responds to the demands of the times of the rapid transit railway era and the globalization. We are facing
the period that the establishment of specific and active tourism strategy is differentiated with the existing
fragmentary tourism product development policy are urgently needed.

This study was performed around the food tourism to solve the in-bound tourist reduction by lowering
the attraction of the cultural heritage tourism and the structural problem of Gyeongju, which is facing a big
crisis by the regional economic recession caused by that. To do that, it was recognized that the main
purpose of the tourists who visit Gyeongju is the history and culture exploration not by the accessibility
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and convenience. The multi-directional development pursuing the diversification, specialized in dynamism

including the food tourism should be promoted in order to satisfy the desires of the tourists. In addition, to
tourism information system should be built and managed together with providing with the special food

tourism guidebooks, like the information guidebook performed by the French Tourist Office. Besides, the

efficient network among the tourism resources should be built, at the same time, re-establishing the
historical and cultural tourism resources and diverse foods cultures scattered in Gyeongju by theme and

satisfy the desires of the individual tourists for the information, which are have increased, the user-oriented
period.
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