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A Study on the Application of Persuasive Design Techniques for

the Reimbursement of Direct Overseas Buying
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Abstract

With the rapid growth of the overseas market, consumer complaints and injuries counseling is increasing
rapidly, but people still find it difficult to post-processing such as exchanges and refunds. In particular, if
individuals go through direct return and return procedures to reduce costs, the process is complicated and
time-consuming and costly, which often leads to frequent withdrawal. We are going to solve this problem
by using a persuasive design method. A direct foreign ball is the recognition of the right to report exports
to individual import and tariff refunds (Trigger3, Spark, etc.) This leads individuals to act to complete a
refund by providing sufficient momentum to complete the transfer of duties.
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[Fig. 1] Nudge Design Examples
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