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Abstract

As the society is turning into a super-aged society where 20% of the population are elders, there is a
strong demand for social considerations and studies to promote active and positive life of elders. This
article studied user experience in virtual realities that help shopping (clothes) of elders in the context of
appearance management for active life. In particular, there are numerous services for elders in the digital
environment, but fast digital services are unfamiliar to elders and causing isolation of their lives.
Accordingly, this study discussed user experience of elders to be considered in virtual reality shopping
systems. First, it is necessary to utilize familiar experiences from everyday life in the virtual environment
to maximize the flow of daily shopping experience in the virtual reality. Also, as friendliness is extremely
important in user experience of elders, the method of applying a voice service for elders to settle their
anxiety by explaining whether they are operating the system properly was studied. In addition, entertaining
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increased legibility were suggested. This study can help improve the study and application of user
HarEol ol otz 7t

elements through virtual experience, visual recognition reflecting bodily characteristics of elders and Ul with
experience for elders in the digital environment, especially in virtual realities.
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[Table 1] Survey on difficulties in shopping clothes during everyday life
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[Table 3] UX/UI target setting for VR shopping mall
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[Table 4] Shopping mall UX for elders in virtual reality
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[Fig 2] They ride a bicycle in VR spaces (Explanatory image) [7][8]
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[Fig 3] A shopping mall in VR space (Explanatory image) [9]
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[Fig 4] Street View example in VR shopping mall for elders (Explanatory image) [10][11]
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