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Territorial Identity Narratives Using Al-Generated Content
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Abstract

This study explores the reception and diffusion mechanisms of territorial identity narratives using
Al-generated content (AIGC) within a multilingual YouTube environment through content analysis. A total
of 2,415 comments from the Dokdo Korea channel's video <Dokdo is Korea’s Honmoon> were coded
across five reception stages and five engagement types. Identity identification constituted the highest
reception proportion (36%), while only 4.8% of viewers recognized the Al production method with critical
responses limited to 0.2%, demonstrating a ‘message primacy’ phenomenon. The channel operator's
approximately 80% response rate facilitated subsequent viewer participation, and differences in reception
framing between domestic and international audiences as well as generational pathway diversity were
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observed. This study proposes message primacy as a new conceptual framework for understanding
Keyword

public-interest content reception in the AIGC era and suggests that creator-led territorial discourse can

function as a model for platform-based cultural diplomacy.
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[Fig. 1] Screenshots of the <Dokdo is Korea's Honmoon - Dokdo Girls> music video on the Dokdo Korea
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[Table 1] Coding Framework for Content Analysis
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