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Effects of Shuttle Bus Wrapping Design Elements
on Favorability toward University Identity

-Focusing on Attention, Recollection, and Reliability-
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Abstract

With the changes in modern society and the educational environment, the importance of strengthening
the identity of the university is highlighted. This study proposed a design direction that can effectively
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promote the information recognition process of the recipient, focussing on the visual elements of the
university shuttle bus wrapping design that makes the university identity visible in the living space, and
tried to identify the mediating effect that leads to attention, recall, and reliability to university favourability.
As a research method, we analysed the design expression, attention, recall, and reliability of the visual
elements preferred by the recipient through prior research, case analysis, and survey, and analysed the
impact of the design expression, attention, recall, and reliability on the likeability. Through cross-analysis,
there was a significant difference in the recognition and preference of visual elements according to status,
age, and contact frequency, and all visual factors were noted. Recall also had a positive impact on
reliability. In addition, these variables have been confirmed to have a significant mediating effect on
university favorability. Factors such as information, attention, memory, poet, reading, clarity, intuition, and
association of the visual elements of the university shuttle bus wrapping design act as an important
expression for the recipient's cognition, and the size and location of the visual elements, the modeling
principle, and color expression were grasped, and based on this, the recipient-centered design direction was
presented. This study is significant in that it empirically demonstrated that visual communication using
shuttle buses can be an effective means of strengthening university identity and building university
favorability.

Keyword : University Identity, Visual Elements, Shuttle Bus Wrapping Design, Communication
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[Table 1] A study on the perception of users of wrapping advertisements
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