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Abstract

In this paper is a research on the development method of Ecomuseum applying place branding from the
perspective of new museology. Cultural heritage that regarded only as a relics of the past, is being
recognized as an important assets of a new era, and also there are brisk sessions of cultural heritage as
cultural contents, such as establishing practical measures from the industrial perspective. Likewise, as the
value of cultural heritage becomes more prominent, many countries are making various efforts to utilize
cultural heritage, in particular, the city has shown a lot of interest in 'Cultural city recycling' that revitalize
cities through cultural strategies. These preserves the local culture, architectural heritage, lifestyle, and natural
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environment, and also marketing the city and creating a socio-cultural infrastructure is an alternative to

revitalize the economy in same time.

Therefore, this study examines 'Ecomuseum’ which forms and brands place identity in cultural heritage area,

and propose a creative fusion in the convergence era called Place Branding in heritage sites through

interaction between these two fields, which have a similar background in terms of essential attributes.

Keyword: Local cultural heritage, Brand, Ecomuseum, New museology, Place Branding
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