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Abstract

The purpose of this study is to understand the research trends on leisure psychology (leisure motivation,
leisure experience, leisure attitude, leisure commitment, and leisure addiction) published in domestic tourism
journals. From 1993 to 2025, a content analysis was conducted centering on a total of 105 papers
published in the journal registered (candidate) in the field of tourism. Research trends were identified
centering on eight analysis topics, including publication year, research topic, research scene, data collection
methods, subject of investigation, research methodology, statistical analysis, and survey area. As a result of
the analysis, research related to leisure psychology has increased since 2010, and shows high diversity in
terms of research topics and survey subjects. This study will be of theoretical value in that it systematically
analyzed the research trends of leisure psychology in journals in the field of tourism from 1993 to 2025.
In addition, unlike previous studies on leisure psychology that were limited to identifying the frequency or
simple trends of individual variables, this study holds academic significance in that it structured and
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variables of leisure psychology. Based on the analysis results, this study derived the characteristics of

analyzed the independent, moderator, mediator, and dependent variables studied together with the five core
leisure psychology research and suggested future research directions and limitations.
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[Table 6] Data Collection Methods (N=105)
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