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Abstract

This study aims to analyze the characteristics of emotional UX/UI design in digital music streaming
services through a comparative case study of Apple Music and Spotify. While previous UX/UI research has
largely focused on functional efficiency and usability through quantitative evaluation, this study emphasizes
the importance of users' emotional experiences and subjective perceptions in emotional UX/UI design. To
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An Emotional UX'UI Design Study Through a Comparison of Apple Music and Spotify: Based on the Theories of Donald Norman and Marc Hassenzahl

establish a theoretical framework, Donald Norman's three-level model of emotional design-visceral,
behavioral, and reflective levels-was integrated with Marc Hassenzahl's experience design theory, which
distinguishes between Pragmatic Quality (PQ) and Hedonic Quality (HQ). A researcher-based qualitative
evaluation method was adopted, excluding user surveys, to enable an in-depth interpretation of experiential
qualities. The analysis focused on key user flows, including the home screen, browsing interface, and music
playback screen. The results indicate that Apple Music demonstrates strengths in reflective and hedonic
qualities through visual consistency and a strong brand identity, whereas Spotify excels in behavioral and
pragmatic qualities through efficient information architecture and personalized recommendation systems.
Despite offering similar core functions, the two services reveal distinct emotional UX/UI strategies and
design orientations. This study contributes to UX/UI research by expanding emotional UX/UI analysis
beyond functional evaluation toward experience-centered qualitative interpretation. Furthermore, it suggests
the applicability of an integrated theoretical framework and a researcher-based evaluation methodology for
emotional UX/UI analysis in digital service design.

Keyword : Emotional UX/UI, Emotional Design, Experience Design, Pragmatic Quality, Hedonic Quality
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