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A Study on the Visual Elements of
Children's Toothpaste Package Design

-Focusing on the Top 10 Brands in the Chinese Market Share-
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Abstract

Toothpaste is an essential oral-care product and has drawn increasing public attention. As Chinese
consumers’ awareness of oral health rises, parents’ demands regarding the safety, fun elements, and flavors
of children’s toothpaste have also strengthened. Although the Chinese children’s toothpaste market is
currently led by foreign brands, domestic brands are gaining recognition, making competitiveness a key
issue. This study analyzes the visual elements of children’s toothpaste package design in China to identify
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user preferences and propose design directions aligned with children’s emotional needs. The study examines
the top 10 brands in the “2024 Children’s Toothpaste Brand Ranking” and analyzes color, illustration,
layout, and typography using tools such as the Kobayashi Image Scale and Symbolic Affective Scale. The
findings indicate that using high-contrast and vibrant colors, bold calligraphic typography, large illustrations
arranged vertically, and popular tooth-related animation characters not only aligns better with children’s
emotional responses but also reduces their resistance to brushing. These results demonstrate that visual
elements can significantly influence brand preference.
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