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A Study on User Experience of Dark Patterns in Accommodation

Booking Platforms: Focused on Agoda and Yeogieottae
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Abstract

This study thoroughly analyzed the impact of dark patterns commonly seen on accommodation booking
platforms on user experience. It focused on two platforms, Agoda and Yeogieottae, and identified four
types of dark patterns: information hiding and distortion, urgency notifications and psychological pressure,
wasting time and effort, and action distortion and choice restriction. Participants of various age groups
experienced the actual booking process on both platforms and were then interviewed in-depth. The results
indicated that messages emphasizing urgency and hidden costs added at the payment stage caused
discomfort and were major factors that weakened users' trust in the platforms. Repeated experiences with
dark patterns made users suspicious of the platforms' commercial intentions, leading to psychological stress
and distrust despite recognizing these tactics as marketing strategies. However, due to a lack of alternative
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platforms, users continued to use the platforms despite their discomfort. This study highlights the unethical
design elements found in accommodation booking platforms, emphasizing the need to improve user
experience and propose ethical design directions. These findings are expected to serve as foundational data
for future related research and the development of design guidelines.

Keyword : hotel booking platforms, dark patterns, user experience, in-depth interviews, ethical design
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2.1 CtAI{&(Dark Patterns)

Ct3IHH (Dark Patterns)2| 7H'E-2 CIXIO[LHO|R} UX HMEHEQ! Harry BrignullO] 2010EH0] M-S
Fol3t 8012, HALOIELL OfE2|A 0| MOIM ALEAIZL 7|0l REI3H WSS Q/=X| YA Rt
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[Table 1] Types of Dark Patterns Defined by Harry Brignull
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[ 2] Collin M. Gray”} F2o[ot CIAIfEHO| R
[Table 2] Types of Dark Patterns Defined by Collin M. Gray
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[Table 3] Types of Dark Patterns Observed in Accommodation Booking Platforms
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[Table 5] Types of Dark Patterns Observed in Accommodation Booking Platforms
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