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A Study on Factors Influencing the Continuous Use Intention of Al
Platforms Based on ChatGPT and Gemini: Focusing on the Extended
Unified Theory of Acceptance and Use of Technology (UTAUT2)
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Abstract

This study applied the Extended Unified Theory of Acceptance and Use of Technology (UTAUT2) to
analyze key factors influencing user experience enhancement and continuous use intention for text-based Al
platforms such as ChatGPT and Gemini. The research focused on three key questions: (1) the relative
importance of UTAUT2's core factors on user experience, (2) the mediating effect of user experience
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A Study on Factors Influencing the Continuous Use Intention of Al Platforms Based on ChatGPT and Gemini

enhancement on continuous use intention, and (3) the impact of price value and facilitating conditions on
continuous use intention. Data were collected through a survey of 190 participants and in-depth interviews
and usability tests with 7 participants. The analysis revealed that performance expectancy (3=0.259) and
hedonic motivation (3=0.283) had the most significant impact on user experience enhancement, while
performance expectancy ([3=0.247), social influence ([3=0.192), and habit (3=0.259) significantly influenced
continuous use intention. However, the mediating effect of user experience enhancement on continuous use
intention was not observed, and price value and facilitating conditions were not found to have significant
effects on continuous use intention. This study highlights performance expectancy and habit as key factors
driving continuous use intention and confirms the critical role of hedonic motivation in enhancing user
experience. Future research should include diverse age groups and longitudinal data to expand these
findings.

Keyword : Generative Al, User Experience Enhancement, Cotinuous Use Intention, UTAUT2 Model
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[Table 10] Detailed Information of In-depth Interviews
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