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Abstract

The advancement of digital technology offers new opportunities for adult learners to explore and express
their identities. In particular, digital autobiographies integrated with Al technology are emerging as a crucial
tool for learners to systematically record their experiences and values, thereby reinforcing self-reflection and
self-identity. Such digital autobiographies transcend mere historical recording; they can be effectively utilized
to construct personal branding. Personal branding, the systematic management of one's strengths, values, and
identity to build a unique image, is becoming a key strategy for professional success and social relationship
building. This study aims to explore educational strategies that utilize Al-based digital autobiography
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A Study on Personal Branding Education Strategies Using Al-Based Digital Autobiographies

education to support the self-reflection and personal branding of middle-aged and older adult learners. To
achieve this, the concept and educational potential of digital autobiographies were theoretically examined,
and a needs analysis was conducted with 30 middle-aged and older learners. Based on the analysis,
strategic components were derived, and following an expert validity review, five strategic directions and 15
detailed guidelines were ultimately proposed. These strategic directions include: enhancing self-understanding-
centered reflection, a cyclical learning structure focused on practice and feedback, establishing an Al-driven
customized feedback and learning support system, fostering an emotionally stable and social sharing
environment, and implementing an integrated personal branding model, with three specific guidelines
detailed for each strategy. This research empirically demonstrates the educational potential of Al-based
digital autobiographies as a learning tool for promoting self-exploration and social identity formation among
the middle-aged and older population. It also provides foundational data for the future design and practical
application of related educational programs.

Keyword : Digital Autobiography, Personal Branding, Lifelong Education, Adult Learners, Al-based
Education, Digital Literacy
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2.2 C|X|Y XtA T (Digital Autobiography)
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[Fig. 1] Research Methodology for Al Digital Autobiography-Based Personal Branding Education Strategy
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[Table 1] Educational Direction for Strengthening Personal Branding
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[Table 2] Requirements Analysis Questions
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[Table 3] Results of Al-Based Digital Autobiography Education Needs Analysis (5-Point Likert Scale Items)
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[Table 4] Results of Al-Based Digital Autobiography Education Needs Analysis (Multiple-Choice Questions)
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[Table 5] Strategic Directions for Personal Branding Education Using Al-Based Digital Autobiographies
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[Table 6] Education Strategy and Detailed Guidelines
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