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A Study on Webtoon Fandom Consumption Trend

Focusing on ‘Digging’

=203 oo
T3, d2@2x

b Co] At EEJ
He 2xdoz g} 2
UE Aot 2| gzaro_l
O|IEGMO| Z&0| Ab|9t LD Chefot

WHSO0| 0|0 S MO eSS =0l Qlot. Of
-'rlDHOHE %4%% Ojxjo HEYS 83 P 2| THs¥E HY
r A22S LD SN2 S8 HIH AE2 0[ojziLt
A|o| H|ZAl X ARE A | =

1 Qom YUE ARl MaM mge

B JdEeT

< b
£

bR B

[
i)

£
Hm

=
L
12

Abstract

The purpose of this study is to analyze the consumption behavior of webtoon fandom, focusing on the
‘digging consumption’ trend, one of the consumption trends of the Jalpa generation. Diggers and fandom
who are overly immersed in webtoon content show a pattern of change to content consumption offline,
unlike past webtoon consumption, which was mainly focused on online viewing. The experience of offline
events for content is linked to consumption, leading to the release of various goods and the opening of
pop-up stores, and many fandom are positively responding to this. The consumption behavior of these
fandom has also affected the purchase of various goods, expanding the possibility of IP expansion through
funding. Through this consumption, fans build an identity and sense of belonging within the fandom and
continue active communication through SNS. In addition, they also pioneer an informal goods market
centered on the gray zone through the secondary creative market. Currently, webtoon consumption is carried
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out in various ways, and the webtoon industry needs various strategic attempts for active fandom.
Keyword : Webtoon, Fandom, Consumption Trend, Digging
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[Table 1] How often webtoon users use webtoons in 2024
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[Fig. 2] Pop-up store held by Naver Webtoon
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