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Abstract

In this paper, a study is conducted on UX writing in the product purchasing process of mobile
commerce. The importance of UX writing, which serves a navigational role for mobile commerce users, is
increasingly being recognized as a key factor influencing the overall user experience. Accordingly, the study
focuses on a rapidly growing beauty platform within mobile commerce services and examines usability and
brand voice. User evaluations of usability and brand voice, as perceived through the UX writing of the
application service, were quantified. As a research method, one-on-one in-depth interviews were conducted
with male and female users in their 20s to 40s, the main user group of the selected service. User
experiences were analyzed based on six criteria: accessibility, purposefulness, conciseness, conversationality,
clarity, and brand concept. The experimental results confirmed the necessity of UX writing that can express
brand voice in addition to supporting basic usability. This study is expected to contribute to the
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improvement of UX writing in mobile commerce services and the development of user-centered design
strategies.

Keyword : UX writing, User experience, Mobile commerce, E-commerce, Beauty platform
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[Fig. 2] Result of In-depth-interview by Item on UX writing
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