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How graphic design of
the Airbnb website affects UX(User Experience) of a website
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Abstract

Airbnb is a platform that shares private homes instead of hotels and provides travelers with a new
experience of staying in someone else's home in another country. This study analyzes the graphic design of
Airbnb, a website used by people in 220 countries, and investigates how it affects user experience. Design
still demands simplicity and beauty, but now design is considered as a process of solving problems. Even
for the types and positions of simple buttons, it is necessary to ask the question ‘why’, and careful
consideration of appropriate wording, size, and color is needed. Also, within the diversity and complexity
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of information, simplicity must be found, and the role of navigation must be performed well so that
important parts on the web are emphasized and users can easily find the information they want. In order
to do this, not only consideration from the UX (User Experience) perspective is necessary, but research on
Ul (User Interface) is also required. This study identifies the Ul and UX elements found on Airbnb's
website, examines the relationship between UX and UI, and analyzes websites that have well-designed UX
and UL The study also organizes the essential requirements for UX/UI on the web and deeply analyzes
which Ul elements affect UX. This is analyzed based on Jakob Nielsen's heuristics, which are the standard
for evaluating UX, and Peter Morville's Honeycomb, which is an important framework in web design.
Furthermore, a survey of 103 general users was conducted to investigate how the graphic design of the
Airbnb website influenced usability. Through the analysis of the UX and UI of Airbnb, which shares 7.7
million accommodations, this study presents Airbnb as a representative case of a well-designed website.
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