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A Study on the Idol Production Process Utilizing Al Generative
Image Tools: Focusing on the Al Idol ‘KI:G’
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Abstract

This study aims to systematically establish an idol production process using artificial intelligence (Al)
and propose a practical yet future-oriented model by incorporating insights from industry experts.
Specifically, it presents two Al-based approaches-an Al-cooperative idol production process and an
Al-driven idol production process-and applies the Al-cooperative method to the ‘KI:G’ production project.
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In addition, the research was conducted through seminars and in-depth interviews with Al experts, including
professors from Al design departments. The findings indicate that with current Al technology, a fully
Al-driven idol production remains challenging. However, as technology continues to advance, there is
considerable potential for Al to take the lead in creating idols within the entertainment industry. Notably,
the human-Al cooperative model is already feasible under present technological conditions and can
contribute to cost reduction and increased efficiency by automating certain production stages. By proposing
a comprehensive Al-based idol production framework, this study explores the applicability of Al in the
entertainment industry and outlines possible directions for future technological development. In doing so, it
lays a practical and scholarly foundation for the growth of virtual humans and digital content industries,
and establishes the groundwork for ongoing technological progress and process improvements.
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1. M&

As@an2 e4=2 &fstn flen, 1 8
Cierot dde O[OjX] Al =750 7HEL|
UCH [2]. Ol2f3 AIQ| T2 QI
==k

wre B30l OL0|S Al E3h Af

—

ofo
oE
fin]

2
-OF
>
ixe)
rx
rt
|o

reg
40
= Q rir
=]
A
kel
=2
>
ozt
1o

|m
r
mo e
=2
|.|-|
i

Mo MMy
k1
=

(01%]
rlo

)
O e © Hu

40 10 >x

o T

tu
$0 tob A

Ral
riot
ox

[m}
k<)
Of

FA

—
te aPg2 SfoHst X

r
I
=
ro
14
Rl
rio
°
N
o
mn

o 7|el, 2EH, E0|E, H

o
futot
O
Ral
rt
=2

N
rxt

o

e

=
Sl
of

rot rir Jir oo H rE
o

dio
T
k1
30
i
“
[
o
=2
|.|'|
I njo
-
Ot
k1
=

=

€8 7tsdo| sES FAL t

SN =97t SESIK| ULt o] 2 AFPE 7|E O0|F ME ZZAMAE
J|dto @ & JtX| OI0|& MZt ZZMAALI F=YH ZZAAQL Al @Y ZZMAME HANSE
TSR BHCE A BHR Z2AAE 2023 128 12958 H 2024 5E 247X AA| KL.G OfO|
=

=

HE Z2 8o Al g38d Z2M22M MBS EycH, & B Z2h2A= Al BE7tE
o| o|HZ st AL Sl === ANE 7[HCE ot Eol & ZENA BF MEJ} O
HRE AN ASEUCH 2 A7s Al S8 451 QIZh7|A o8 2EE 12510, A7t FE5t
= ZENAQ QI7tnt st ZENAE 212 HARCEN AEHHQIHE MAS| MER 7ts
A2 Bk, KM CIXE 2= ME el HakdES Metst= ol O 50| AUt
2, MAAL

2.1 Ofo|= A%t

-

Ool= % IPg2 it AHEHQUHE MM 12 MAH2=Z O[RO0fR|LL QUL Of2ich Al

174



Journal of Digital Art Engineering & Multimedia
Vol.12 No.2 June (2025)

A I Be|Qo| ARt AIXHOIA S2fet HOE, 1930HD) 013 U 00| AlAHE 5

= 02 =93] AOEHAME =7| 7|28 HiF = 2A2|0 o|=7[7t
A 2E 1IP80] EXotA A=ED =8 [6]. 0|2t J"-'PS% ofo|=2o| HifE =7=Z s [

UHM O = 7|=l(Planning), 7H2AEl(Casting), E2{|0|'d(Training), Z =74 (Producing)?| 4tHAZ
EICE [ A B EAR 7”0 28R HU=E mofsta Dj2f =25 0|55t 0t0j=2
s 2Eot 0o BN = -E-L 280|2t= of9l HAE &3 oto|=2| O|n|X|et Hekd
= THzlettt. & HRf CHAQ A" M= 27YE 0| HYet olo|E HEdE S 1t
FOo| THEICE o] HAME H5d 2HOo|2t= Sl THAZE (0, == 100 oA =8t
Of ASHO| CHefOol =Lk M BiRY THAQl EO|d0M = HEES0| B A 2HS ¢on
Aoy dgu HRx 8, d2[a |3 bR E2f0|d0l2t= offl HAIZ LiECh O IFEOA
Hifg Qg MEstn, ASoA Y Jut RE SSAIZICE Wl Bm A Z2F4H0)A
= =1t SRS HMEASIL, 530t FAH|CR S S O YYS bdSts abgol TAEC
olz{st 7|&lot otol= A 1Fg2 (A1)t 2Lk

7|218 00| S A|2t T4 - 4step

718 > A8 » ERold — &
4

HEW Y ——— A5 Ay

u
4n
114

F

=
Il
2
40
p-

1

1

— e
—

£
o
o

T_—He o e ¢

H

E
He—— H — |

*” —m

E3lojld —

[
ro
o

Rl e
4

v a2

e 2

[23 1] 712 ofolE M 2+

[Fig. 1] Project-Based Idol Production Process
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