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A Study on User Experience According to

Expression Type and Text Presence of KakaoTalk Emoticons
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Abstract

Since the launch of KakaoTalk emoticons, the emoticon market has been steadily growing, and the
number of emoticon creators has also been increasing. In line with this trend, this study aims to provide
guidelines for emoticon creation by examining how the presence or absence of text in different types of
emoticons affects user experience. Prior to the study, emoticons were classified into three types: emotional
expression, behavioral expression, and situational expression, and the attributes of emoticon were classified
into five categories: aesthetic, playfulness, clarity, usefulness, and versatility. The research methodology
included survey and in-depth interview, targeting emoticon users in their 20s and 30s. The results showed
that aesthetic and playfulness varied in proportion depending on the presence or absence of text in each
emoticon type. Meanwhile, clarity and usefulness were more prominent in text-based emoticons, whereas
versatility was higher in text-free emoticons. Therfore, when designing emoticons, it is important to consider
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user needs and emoticon attributes to determine whether to include text and to establish an appropriate
direction for creation accordingly.

Keyword : Emoticon, Expression Type, Emoticon Attribute, Text Presence, User Experience
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ol ofH| O|ZE|Z H7ISOA| O|RE|RS MXE 0 HAE A0 TSt 7to|=2tQlo] &2 7|
rhstet
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