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A Study on the User Experience of Travel Application

Personalization Service: Focused on Hanatour, Triple, and Yeoda
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Abstract

After COVID-19, travel patterns have become increasingly segmented, leading to a rise in demand for
personalized travel products. In response to this trend, this study analyzed the user experience of
personalized service features in three major travel applications: HanaTour, Triple, and Yeoda. The research
methodology involved conducting surveys and in-depth interviews with male and female users who utilized
the travel itinerary creation services within these applications. For the analysis, Peter Morville’s Honeycomb
Model was applied, evaluating seven key factors: useful, credible, usable, convenient, accessible, desirable,
and value. The findings revealed that users expressed high satisfaction with features that allowed them to
casily plan and organize their travel itineraries, with simpler and more intuitive interfaces receiving
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particularly positive feedback. Therefore, in order to enhance usability, travel applications should incorporate

intuitive interface designs while ensuring that users have the autonomy to create and modify their itineraries
expected to serve as valuable reference material for improving and developing related services in the future.

freely. This study provides a systematic analysis of user experiences with personalized travel services and is
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