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Chinese fried chicken brand take-out packaging design

comparative analysis research -Focus on the top 10 brands-
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Abstract

Recently, the Chinese chicken delivery market is achieving explosive growth thanks to the trend of
non-face-to-face consumption caused by the pandemic. Amid this growth, the importance of delivery
package design is increasing. However, currently, many Chinese chicken brand packages only use plastic
boxes or plastic bags, so weaknesses in design are found. This study understood and analyzed the SWOT
analysis, market competitiveness enhancement, and brand strategy and market positioning of Chinese chicken
brands through package design elements (color, type face, illustration, logo, layout) centered on the top 10
most-selling delivery package designs in China in 2023. As a result of the study, the delivery package
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design of Chinese chicken brands should take into account the local characteristics while also considering
the culture and eating habits of other regions. Citizen satisfaction and national identity can be improved by
adding elements of traditional Chinese culture that the whole nation accepts to the package design. It is
hoped that this study will contribute to increasing the brand value by promoting the purchase desire of
products by deriving trends in differentiated package design in the fierce market growing in the study.

keyword : Takeout package, Visual element, Maketing strategy, Chinese fried chicken
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[Table 2] Visual Element Analysis Prior Study and Organization
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[Table 3] Analysis of Visual Elements in the Top 10 Packaging Designs
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[Table 5] Analysis of Visual Elements in the Top 10 Packaging Designs
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[Table 6] Analysis of Visual Elements in the Top 10 Packaging Designs
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[Table 7] Analysis of Visual Elements in the Top 10 Packaging Designs
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[Fig 3] Findings relating to visual elements
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