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The Influence of Viewing Motivation on Viewing Motivation on
Viewing Satisfaction of Generation YZ in Bilibili Interactive Films

-Focusing on the Mediating Role of Barrage Satisfaction and Flow-
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Abstract

This study analyzes the viewing motivations of interactive film audiences using the Uses and
Gratifications Theory and examines how the viewing motivations for the interactive film Bilibili’ influence
viewing satisfaction. It also investigates the mediating roles of Barrage Satisfaction and immersion in the
relationship between viewing motivations and satisfaction. The survey was conducted over eight days from
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April 15 to April 22, 2024, with a total of 286 responses used for the final analysis. The results are as
follows. First, the viewing motivations for the interactive film ‘Bilibili’ were identified as viewing
convenience, relaxation, the pursuit of enjoyment, passing time, and interest. Second, all viewing motivations
(viewing convenience, relaxation, the pursuit of enjoyment, passing time, and interest) had an impact on
viewing satisfaction, with the motivation of passing time having the most significant influence. Third,
Barrage Satisfaction partially mediated the relationship between viewing motivations and viewing satisfaction.
Fourth, immersion also partially mediated the relationship between viewing motivations and satisfaction.
Fifth, Barrage Satisfaction had a positive effect on immersion in the ‘Bilibili’ interactive film. The results
of this study provide valuable insights for understanding the attitudes of ‘Bilibili’ interactive film viewers.

Keyword : Bilibili Interactive Film, Motivations, Barrage Satisfaction, Flow, Viewing Satisfaction
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[# 3] HHRlof EtEd & dz2ld =4
[Table 3] Validity and reliability analysis of the variable

42
1 2 3 N
=222 841 144 184
=23 .834 135 168 827
=ecl 797 220 192
B DR b3 171 843 .166
B DR p) 145 831 157 828
B D=L 176 799 246
AlE BB 088 227 839
AIH DEEEdl 177 219 761 766
AE TEREB 325 114 736
KMO=.842, Bartlett test x2=1029.643 (df=36, p<.000)
4.2.2 SEEAEN
£ oiqo] uiolel AIF Hall, B4l EHS A7, AlZ 2L, 014, BEF U5E, 29
A BHEREO| At 24 Zits (8 49 2Lt
[E 4] AoA 2 Znt
[Table 4] Correlation Analysis Results
47 1 2 3 4 5 6 7 8 W@ | BETHEA
AIY He2ld 1 3713 | 1.0663
4 A00** 1 3769 | 1.0147
EHE FT| 348+ | 302%* 1 3762 | 1.0479
A|ZH BLHZ| | 346w | 323%% | 303%* 1 3725 | 1.0591
=ta[ PN 308%% | 312%F | 200%k | 346%* 1 3.690 | 1.0762
EHOF ORRD | 424%% | 470%% | 403%% | 379%* | 361%* 1 3745 | 1.0810
=¢ AL | A66%* | 422%% | 304%% | 305%% | 4](0%* 1 3.542 | L1344
A DERL | 437%% | 440%* | A17%% | 430%* | A17%* | 470%* | 468** 1 3.848 9565
*p 0.05 **p 0.01
43 A3 EH E3
431 W2|WE| QEHEIE YsAY 57 2(ATEH 1) Y Hi}

2|2 QHHEE Be
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= 1.0 Olg22 2¥oty, 5541 22 HMX|7t 600 0|2l d=5 7|F22 BHOIALL &
A 2 & 579l 2910 FELUSH, HE7t 30nte| =2F S3f #Z|w2] AHAEE A}

[# 5] H72A 1 24 20t
[Table 5] Results for Research Question 1

4E
1 2 3 4 5 S
a3 820 088 151 139 182
al 802 142 185 .108 122 818
a2 797 163 133 133 138
a8 084 839 048 117 134
a9 120 832 .140 .066 176 813
a7 174 789 .020 144 135
al4 067 110 .820 .160 152
al5 173 057 815 116 .066 795
al3 213 037 814 110 107
all 127 069 122 839 098
al0 084 102 202 815 .089 809
al2 150 158 065 769 .146
a6 167 130 115 078 .845
a5 065 166 084 122 795 789
a4 215 156 133 144 746

KMO=.836, Bartlett test x2=1670.337 (df=105, p<.000)

432 MBE717t NEUFY 01X S (A@FEH 2)

[# 6] HT2H 2 24 2t
[Table 6] Results for Research Question 2

o L S B BEEQX} B 2t Qo|sts
(A=) 731 234 - 3.117 002
AIY He2ld 136 049 152 2755 .006
A 181 051 192 3.543 .000
ANEBERZ | EAZ F 170 048 .186 3.546 .000
A|ZH ELY7| 184 047 204 3.886 .000
s0/d 164 047 185 3.509 .001
R=.630, R>=396, ZHEl R>=386, F=36.779, P=.000
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Mo
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3] 24 41t [# 7)3t 20, 1T oM SEER0 AE HE|H(E=161, P<01), FA(B=249,
P=000), E1& FT(B=177, P<0.01), A|ZH EL{7|(B=.144, P<01), SO[4(B=130, P<0.05)2 O§7H

—
=0l BO HERE0| SAN2R Rl FYS OX|l= A2 LIEfHLE

[# 7] A72H 3 24 Zot
[Table 7] Results for Research Question 3

Qs Step 1 Step 2 Step 3
- EHo} OHRE AR E AFuEE SAFeHA|
(A=) 420 731 675 -
AY He2ld 163(.161) ** 136(.152) ** 114(.128) * 690
/4 266(.249) *¥* 181(.192) #* 146(.154) ** 685
N = 183(.177) ** .170(.186) *** .145(.159) ** 755
AlZt BL{7| 147(.144) ** (184(.204) % 164(.182) ** 765
501 .130(.130) * 164(.185) ** 147(.165) ** 762
B =L 133(.150) ** 641
R? 359 396 All
ZYER? 347 386 398
Fat 31.296 *** 36.779 *xx 32.435 *xx

*p<05 ** p<01 **p<001

2RO E A HE[M(B=152, P<01), FA(B=192, P=000), 2712 FT(B=.186, P=.000), AlZ}
HU7|(B=204, P=000), SO|H(B=.185, P<01)0| AlY TZZ0| Rolot S DIXCL OHX|T 3
AoM SEHS0l 22 AHAEIE ol AIY S7( B RS FA|0| 2ot ZAaf Al
N HI|M(B=128, P<05), BA(B=154, P<0l), EAS FT(B=159, P<01), AlZt ELY7|(B=.182,
P<01), SO/"9(B=165 P<01)Q| EZS}E 2| Al 2EHARC 4O, Of7fH==Ql £t ot
FE(B=150, <017t AH DHERZO| OjX|s P2 ROISHA LIEHRCE Ojz{st ZAnt= bi2Z|t2|
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of ojXle SeolAf o =22t 2240 07 2its 7Hts AS E0E

Ct. 2go| My
2 LIEHHE RG22 1THAIOIA 35.9%, 2EHAIOIM 39.6%, 3THAIOIA 41.1%2 LEEFSICY,

434 U0 AEES7|2 AHUZE A M j7HAE (HTZH 4)

2|t 2| QIE{2HE|E Aot AIES7[t AHBEZ AtOJOIAM S| Oj7f ALATEH 42 &2
M ZAar (& 81t 20|, 1EHA0M SEHESQ AE HE|[d(B=134, P<05), F4I(8=230, P=.000),
ZEAE FH(B=201, P=000), AlZt ELH7|(B=153, P<01), SO|M(B=172, P<0) Of7fH==0 =&
of 8AM2E [oot &S O|X|= AR LIEHRCE 2B A M= AlE He|d(B=152, P<0l),
ZAM(B=192, P=000), EHS FT(B=186, P=000), AlZt EL{7|(B=204, P=000), S0O|4(B=.185,
P<01)O| Al CHEZO| Folot Feks O|XCh OFX|2 3THAO A SEIH=01 2|t 2| QI 24EIE
g3t AH B7(12F SYE SAI0| nefot Zat AE He[d(B=134, P<0.05), FA(B=161, P<01),
E78 FH(B=159, P<01), AlZt EL{7|(B=183, P<01), S0|4(B=162, P<01)2| EZS}I=l 3|7 A
£ 2EHARD ZASIQon, SY0| BHMQ A TR0 0jX|= FE(B-134, P<0E &
OSIA LIEHGCE Ol2fet Aut= 2|2 QIEEE Fot Al S7|AIE HEld, 84, E/42
=T, AlZH 2L, S018)7F Al SHEEE0| OfX|= oM =0l £2HQ o) 2tE It
= UEHHCE 2¥o| HYHZ LEHHE ReEE 1THAHOM 37.6%, 2CHAOIA 39.6%, 3THAIO|A
40.8%2 LIEFLECY,

rot
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[Table 8] Results for Research Question 4

Qs Step 1 Step 2 Step 3
- =9 AFaEE AFuEE SXFeHA|
(&) -056 731 737 -
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[Table 9] Results for Research Question 5
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