Journal of Next-generation Convergence Information Services Technology Vol.13, No.5, October (2024), pp.649-658
ISSN 2384-101X(p) 2672-1163(e) http://dx.doi.org/10.29056/jncist.2024.10.07

SNSHIE 1pe} FH2E SEAY HP
?:!- =

: AE2WYS| WM 3 298 FYo=

A Case Study on the Integration of SNS Webtoon IP and Characters
: Focusing on the Emotional Empathy Factors of Storytelling
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Abstract

The purpose of this study is to study the function of empathy that can be found in works by analyzing
the emotional empathy factors of SNS webtoons. With the development of the webtoon industry, the
number of users is increasing significantly, and they also actively use the SNS platform to appreciate
webtoons. The works in the SNS platform are creating various character fusion cases based on their
preference for IP. Therefore, this study studies the emotional empathy factors found in SNS webtoons and
characters, and based on this, we intend to derive suggestions for IP convergence. Accordingly, subjectivity,
homogeneity, timeliness, and friendliness were derived as emotional empathy factors, and three case
analyses of active IP convergence among SNS webtoons were conducted. All of the works to be studied
met the emotional empathy factors, and it was analyzed that they obtained relationships with readers,
community composition, and good reputation through the work using the SNS platform. Accordingly, it was
studied that SNS webtoons IP can establish a pipeline for convergence through empathy with consumers

1 Department Manhwa-Webtoon, Korea University of Media Arts, Sejong, Korea [Professor]
e-mail: ryh9001@gw.pro.ac.kr

Received(September 6, 2024), Review Result(Ist: September 30, 2024), Accepted(October 11, 2024), Published(October 31, 2024)

@ @ © 2024 The Authors. Published by NCISS.
@ This is an open access article licensed under the Creative Commons Attribution-NonCommercial 4.0 International License.
BY MG

To view a copy of this license, visit http:/creativecommons.org/licenses/by-nc/4.0/. 649



A Case Study on the Integration of SNS Webtoon IP and Characters: Focusing on the Emotional Empathy Factors of Storytelling

and have potential for success in the future.

Keyword : SNS, SNS Webtoon, Character, Storytelling, Emotional Empathy Factors

1. M&

<2023 PhelitAdAl> (O 110 HGEH BES ddsts 2HASQ F 0
fl= 7IPtLHO[R], 39| 7}7I2EE 49 HOIH Al2|= S0

NS
>
o
- >
ol
do
rr

H[o|H HE0|H 2 | Z4CL F0[0f 5
& AK[St= A2 HE &E EHZO0[ Ot sNs!l QIAETIMO|CE 1 FHE ElZeA, EED
Ze g MeIZo| Huza Yrk

(Base : ME 0|BX, SHEY O w(1+2432% 71E)

202238(n=3.411) B 2023(n=3.400)
Tlasn
350320
57284 ?”.2?.8
15138 88131 oo
iy 7 .6 5 A

LI e or vn w0 v0 oy we o
HolWf  PRIR FIFIQUE WOl RIAE  HM BE 2L S~ HoAE DHEH 0 OBA O WAH  E
uE HOX] (CHEME) A= i | YA B

(A8 1] EE = 018 MH|=

[Fig. 1] Webtoon main use service

F MH[29| 0|8 O|Re ‘eTFE O[83EH MH[AZIMMSZFE O0|8StE 0|2ty 7t 7t
=2 HISS XX en 0[]0 A 2HEQ =7t B %

XEX[SHRACE [1]. OIAZ0| HE O|8AIE2 CiYSH ZAE

H| A0 OfSt M@ E7F =2 HOo|Ch 7| HEo| HojHet 7t7teet 22 —E'rf': 7|

of Flojo] AE ME EMZF0| Oftl sSNs7t =2 0|8 HIES2 XX = §

2023 QIAEIOMS £+ HE ZHA HIE2 2022 11.5%, 2023H13.6% [1]=

i
o

U mn ox
rel
ro
k
™~ oo
=

p

re
Hel
nm o

I'|

ik
o
il

>}'_
=)
o

Ot
=2
0x
ol
=

£ 7 :
AE A ZSHZOZN QIAEIIMO| MSE7h ZOLX|HA O[0f Cist HRE F&S| O|F0{X|
AE O ECZM B

n K
¥0
fim]
A
Hu
ne
0z
Hm
10
Ohl
oy
L_,—_I
el
ox
0x
w2
z
w2
Y
Hm
o
N
Rl

=
el
fot
kel
ofo
X
=,



Journal of Next-generation Convergence Information Services Technology
Vol.13, No.5 October (2024)

= AF0M= SNSEEOIM AY £ U= HE 7IE JHEH P 8 X 28 Ao CHol
SNSEED HEEOIM HHY = Us SUY 20S SHE EMSIuxt St 32 ALEX}
o] 42 4ES O|E0U= 2222 sNso| ot EH2 HRLUEQ #dt 2HA Q| FX|, CHst
£ O|Z0fHCt. ofo 2 AFMM= sNSEES Ednt FHEEQ 7|5, 0152 82 & Jotk
= 3¢9 7|s0 EFote 2HEE ZMstn Nl FHE HEF fES 9o 4 HAS
XS DA} B}
2 02X @7

2.1 SNS HE°| £

= o

O|8AtS 7tel 82482 &3 HRUAOINE 0|F = SUe=z Fajg + AUt & g0l &

20| M2 MAENM O[0|X|, B, dAIZ & Lot 422 HEHE +

Off A= RACH SNSEE HA| ol2{sh 2t £K0M g=AES 23t otte| EALA2ZN Of
A C ES

8RS 7t 42XES O|BOJLE +EHOE Mg

=

b=l

rlo

TR
L]

[E 1] SNSQ| 77kX| &4
[Table 1] Characteristics of SNS

&4 e
! TR H(presence) L AEHQ sigte 2a|7| Qo Ab| B
2 S -F(sharing) ot FHXO| & 018
3 CH&Hconversation) HEL|AHO0|M
4 747 LIEl(groups), ZHIALY M2 CTHY 85
> BT(reputation) BIIE S¢ Aol Yyt Het 22
6 A" (relationshIPs), 2| =1t S|
7 'S (identity) XHlol X BT

SNSO| E42 [# 1]0t 20| EX{Z(presence), &r(sharing), CH2H(conversation), 77 LIEl(groups),
I Th(reputation), £HA|M(relationships), ‘DM d(identity) & LF7HKZ2 2FL 5 UL [2]. SNSHEE
Al olgfet EME 7|He R HEE=0H QAERE E7HS0| ApAlQ| O[0F7|Z 21, Ol A

u] o

E
=
g ol Swot, 2HXE S =AS Hz A 5t
X

J
w)]
=
oln
lo
ofm
of
b
ofm
Ot
1
my!

651



7k7t
g

OFXIH 7L

oo,
 x7to] ol

=t

0y, S84, Hj2y0/3

[=)

o
g HARIE

E

=

ARE HgoR2 HEY,

A
YZER| 240 ohs HA=3tACh sSNSEES AE2EYS S

Ct
[

A Case Study on the Integration of SNS Webtoon IP and Characters: Focusing on the Emotional Empathy Factors of Storytelling
IZ0| TA[X[2E 7| 0f

X3, &7t EX}

L

—

<+

ol
ou
umn
<

i

I.

.I

7MLt g ofo|

BE St 5842

2
=

2 MZ2 O|0t7|9f 74

g igo

SO| Mz o

=

2 =xietol Alg 7
=t

A
SNSQ|

tojl A SNSE

| =

i 2E=0 et SZ =2 X8
o

flet &2 AFE SOl SNSEAUS

SNS HEO| 74K &=
JHEEH= SNSHEE Ip 7150 012 8% 240|Ct 2EF9| 0|0|X|E Y d3|

ugR2 %7 YRolct. A

L

2.2 SNSHED FHEIE Q| 7

of

ol

= O/X[H [6], 7HHE

k

100
B0

od
&r
K0

ro

ol
00

b

ol
Hu

Ch (7). 7H2IEO et X272

J
o

X

stn =

[ PN
3o

Helefo] it Haze

7t
=]
2
=

' 249l Cx}

4

P
Sl ZHEHE O X Eef

IWEBel EHES

b Al

4

o
=

=

L

—

[s}
t FHEE7E SEOt=

-

-
o

S 1 AR

SH
PN

ENSSEEEN
=

Mg, HHHEHe =

[¢)
15}

Z
=

>

O|0[X|2t HAIX|= QIAEHES| AE2

L
=

—

e M2, Cixtol

L

—

P

e} 4R
2 x7te| HAIX|

.
o

i

o, ZHX FXQl HAIX| S22 O[F0{X|H, 0]=0]

2 JfEHo| SHZZ O|fZEICt [9]. HOOI0) (=M
7¢ MZICt [10].

=]
652



=
Ll

TINE

3
=]

=

=

Vol.13, No.5 October (2024)
= EfRIo] ZHK]

O 2™=ol dgkg 0|X|7| WZOo|Ct [14].

F8 &4 Qoloz A

i
O

Ch. &

2240[C} |

3

—

.
o

8%l

=
=)

Journal of Next-generation Convergence Information Services Technology

L

—

8o
o
3

—

4

(e}
o

J

o
o
o

A

t

ES

F

.I

=
=

17
£07] 9|

o
T

t

z

[=]
=]
o=

1

—

B 3
A

2l
=

| 7
= O[op7|of Eot

o

X

E
el

<l
[= Jrem
b
Kol Az Lol

O|Lt
S

s

ta RA2H, 0[oF7|

2.3 SNS

-
o

ujo

YA

3

—

.
o

%
=|E{0f| CH

3

)
=

O|F1 HAIR] HE
3

=

=

}

AH|REZE BB =2

3

[¥=3
—

P
(=]

pN|
=
C}. ol2fgt R450] &H|XHO|A HE

Z3t e HIH AvRE MED,

5
+

—

.
o

toH,
771

I

HAIXIE FLs=0 &
FAIZICE Ol0f SNSEE2| 74

_|_|I_|
=]
O|oF7|

=

=

£X0
=

.|

o

Q4aM HRLUA0HS 3
s 3
X

(ool
13

APRI A
Alti-g2 O[0F7[0A =

=

]
= Sl HEE X

]

ArE

EOo
-

I

200z 7iElH

old = A =t

3u
i

2ol 72|

of
sjLtol HRLIE|Z

x| E7bo| <M 2t7|>0|Ct 2017

o|A
O| A

olJ
=l
Ho

b

OZICL <B=2t|>

TA
8l
Ho

Kl

L7

b

=
=
-

SAS0] sE ot 2219 o[o7]

o/
58

<+
J/

iy of
653

—

o
O:

L

—

=
=

S=254E0| 0

7

=XtE



o

=

A Case Study on the Integration of SNS Webtoon IP and Characters: Focusing on the Emotional Empathy Factors of Storytelling

ogolet =7U S = A AU SE

EO0ZMN AlCHA"

—_

ol Bl oo m ol @ ® X
R2 & il o] m ool < <0
- . = ro— = __ R
LTz FTuTES
=< i < o I KO <M i
= or I omo Ju Koomr oo
- = = - I_
WM gl H__n_ w nl 10 ™ W <o _._.ﬂ_
= ™ Ay ol
=< 1 1t m K m._m M LHO
X g0 T o T oup © O gy
S Wl = = 2 K ou go od _
K S o ol Bl =y = Jojll
= U < U y & T B S
5 = (ox At 3 DT X0 o Kk MI
Az XY mz
NS Ho ol mog . o 4
™ dr HH = o o mr o
K Q =0 Wl =
o= K S o 3 Nl
BOX - o Bu WU
& o %Y L} ol @
SERY B TR
o oo o L. & = U
N < 5 Ny o
Ko W R , T WU q o
ol ® = o K P mm_to%:.u_
3oy X H w g oo ™I
W= _w Z. S o <
m o = ® ok »n ar © ol wui S
~ o ™ o Bl o <) Du ol _uu.m N
ol Ul BK ,oof KD o)
5 _ N F W = K T Ao Ko
T __ o N0 & o[ & ol =5 Fl
Ho ¥ WH Ho _—_ <l 31 ik KO -
Wo F ol gp M HR T w
olm v K K _ KO 5 oz —
Ao MUZoo) LY I TV
Mo 2 RO 2% N of O . o
) (e KM 2 or ©° o o
TR - L = — & =
e ™ = ) =~ 0 7 K <
o i S Um g 0w W ol
" - Hioo o me mJ (SR =i
O ol B KMol K =0 5 mM™
> — olo E| B g ow oju )
oo m M S S S < g Mol ©
A — Mool or = = owo 3o
S 3T T H v N mu o M Ko o
W S el _ Al = K- o
[S=) o < o Bl o i =

F

| HAIXIE
Ol E|2t

)
o
—

I

a7
o
FE>

3

o
o
—

of

I

e
ZE 0|52 0|op7|

—

[

t

t 181 0]oF7|

.

o
2 MR ZEYRE SEHNX| LSt 00|18 HE

%3]

[¢]
[

ME SEa
[Table 2] Emotional Empathy Factors of <Crocodile Chief>
M 3
AlCHd

2] <40faFE>2)

o
o

I
I

S

[

Fota o Ao 0|0l 7|BEH =52 =5 Soff 0[0k7[of

654



Vol.13, No.5 October (2024)

Journal of Next-generation Convergence Information Services Technology

2 700%0| At

=

=]

Hio

<0

I

oH

—_

o

o
ol

plf
wa

B

10

Kh

ol
Hi
<0

mul

>

o

[

of tf

| =

32 <2

iy

o7

=0
= —

EfT130) Ctojoj2| YAez @

o|A
Ol A

o
—

(@todaydaeun) % 7t0| <@=9| C}2>

ycte

L

—

S AAZO| 0[0F7|0f HiFA &

&
S

e

=

=

421

ol

~
Kins

a1

223 0jUo] 0[o|
{X{ O|o7|

[

.
O:

AlC 2030 HEASO

A 15

—

o
O:

{

-
O:
—

2|
=

>9| YMH Szl

o

[

BMH 3

20244 9

o

AlThg

>

o
[

=4, 28 oE o[op|olA ZZ7A| Tt

7t= =19 QIAEH

3] <=9l o

>

1
b3

—

[Table 3] Emotional Empathy Factors of <Today Daeun>

A
A
[®

<@s9| .t

If

ol

K

ofru
Ao

<0

3

| HEL s

PN
i

g AE 20|21 ATk
|

o
[s)
HIAIR[Z Al

3

kS
—

o
o
[

b
a2
Ot2t=

o
o
—

I

b

=
o

A (@yurang official) &7t <

otM ol= 7|1E> S5 SO 1 S0l Z2F S, Cholo2], AEF 59| iE
WE YIHRAL, O[LH=E

ol

El
=

HeyEse 2xg)

2=

655

HALZOl MO|, FHHE FH=EO A



=0 Al

7|

AN

CHOFLH

=
=

A Case Study on the Integration of SNS Webtoon IP and Characters: Focusing on the Emotional Empathy Factors of Storytelling

Bl

o

i

2 XF0| THECE Lt
2ol ojof7|7+ dqTict.

A 2

o
[l

]

o MAIX| HE
it
—

|

=

ShsBIA| SOt EICt
Ef

TH0i2 e ol

b

4l
S8I0| 02 FHEES2| 0|0F7[E

AlCHd
2t
=

=1
[

O|oF70

[Table 4] Emotional Empathy Factors of <Broken Cartoon>

[E 4] <¥Ta{T 20| HA

—

ofH FH2EE FHZ 0[0f7|7} MIfE|CEte

Ll

J
ol

i

3

iy A

—

‘S

o
O:

2R & MH

o
=

I+ Hed o

—

it
=

I

A
o

HA|

—

I

tEoz Z7Hg|Qom 20230

C
—

3= 2022, 20230
IO 7HY THOIUEs M 1050 M™EE|7|= SHICH O|ZE[ZO0|Lt

J

o

20|21 Ut

=
=

At

I

3

3

ct

cfEZ FE IHEHHE

=
=

o

H| 01 A2

b

A
fhil

-

o

2 AN SNSHEES HA

[E 5] SNSEIEQ| HAH
[Table 5] A result of emotional consensus on SNS Webtoons

656



Vol.13, No.5 October (2024)

Journal of Next-generation Convergence Information Services Technology

e

joll
ofo

Alch’d

FH'g

o
—

<@59| bt

X
—

13

ot
o

H7tx] 2ol

=
[S)

s

a7
O

Xl
—

A

2

NAE

b

=l
od

of-

RO

4

b9

=

2MA

el

ZipHoz YMH 32S Yo

W
Gl

ol

Hio

Kl
oK
Ho

!

o
Klo

4
0

=
o

CESIRALCE SNSEES

i
T

(o]}
KHo

o%

2 AlEstD

0| AH|Z O[0{X]

o

H0
olJ
KHo
o
i

Ho

FEOIA A=

AlO
H

A
E =

ol
%0
Jlo

2L} SNSEEO| 3N

Ch=

7t £ Qon, SNSEESZ AEtEl [p7t 74

o 2lolE

A

ob Cf

A=X[0f| CHS

AL
FERE

3
=]

el

-
o
=

[e)
[s)

References

[1] KOCCA, 2023 Cartoon Industry White Paper, Korea Creative Content Agency, 2024

n_social_soft

[2] G. Smith, (2004), “Interonnected”, interconnected.org/, http://interconnected.org/home/2004/04/28/o

ware, (accessed September 20, 2024).

[3] H Y. Zo, “The study on the impact of social media webtoon subscriptions on word-of-mouth lintentions the

mediating effects of subscriber content engagement and empathy”, Master's thesis, The Graduate School of

Visual Design, Hanyang University, Republic of Korea, 2024.

[4] J. S. Lee, J. Y. Yoo, “A study on factors affecting flow experiences and continued use intention of

657



A Case Study on the Integration of SNS Webtoon IP and Characters: Focusing on the Emotional Empathy Factors of Storytelling

Instagram webtoon users”, Studies of Korean Science, vol. 49, no. 4, December 2023, pp. 109-134, doi:
10.21732/skps.2023.113.109.

[5] D. K. Kim, “A study on the extension of character IP using a series of social media cartoon character
-Focusing on "Lion and Choonsik" by Kakao Talk Friends”, Master's thesis, The Graduate School of
Cartoon and Animation, Sejong University, Republic of Korea, 2022.

[6] M. S. Choi, “A study on the advertising effect according to the characteristics of brand SNS characters :
Focusing on product type, personification as control variables”, doctoral thesis, Department of Advertising &
Public Relation, Hongik University, Republic of Korea, 2023.

[71 H. J. Kim, “The impact of SNS character attributes on brand engagement - Focusing on the role of
relational emotion as a parameter”, Master's thesis, The Graduate School of Film, Digital
media&Communication, Hongik University, Republic of Korea, 2024.

[8] W. H. Kim, K. Y. Lee, H. H. Shin, “A Study on the Effects of the Source Characteristics of Brand
Character and Congruence Factors”, Kroean Journal of Communication Studies, vol. 15, no. 3, October
2007, pp. 105-133.

[9] J. W. Jun, “Effects of Familiarity and Para-social Interaction with Emoticons on Dual Attitudes and
Animation Viewing Intentions”, Broadcasting & Communication, vol. 19, no. 1, March 2018, pp. 45-68, doi:
10.22876/bnc.2018.19.1.002.

"o

[10] Y. L Byun, “A Study on storytelling strategies for Instagram Characters : - Focusing on "Choi Gosim"”,
Master's thesis, The Graduate School of Industrial Convergence, Hanyang University, Republic of Korea,
2024.

[11] J. R. Jo, Storytelling Mentoring, Hang-bok-han Mi-rae, 2013.

[12] J. H, Shin, “The Effects of Art Appreciation Class Using Storytelling on The Empathy Ability of The 1st
Grade Middle School Students”, Master's thesis, The Graduate School of Education, Ewha Womans
University, Republic of Korea, 2019.

[13] M. Y. Lee, “Roles of Art Education for Development of Empathic Ability: Centered on Visual Thinking”,
Art Education Research Review, vol 27, no. 3, December 2013, pp. 99-124.

[14] M. V. Redmond, “The functions of empathy (Decentering) in human relations”, Human Relations, vol. 42,
no. 7, July 1989, pp. 593-605, doi: 10.1177/001872678904200703.

[15] D. W. Oh, “Study on the relationship of effect between attribute factors of character and consumer's
preference : the moderation role of level of invement in the character”, doctoral thesis, Department of
Business Administration, JungAng University, Republic of Korea, 2007.

658



