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A Study on the User Experience of Community Applications for

Office Workers: Focusing on Blinds and Remembers
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Abstract

The purpose of this study is to measure the user experience of the Korean workplace community
applications, Blind and Remember. The Mobile Application Rating Scale(MARS) was translated into Korean,
and a survey was conducted. In-depth interviews were conducted with a total of 8 participants, including 4
Blind users and 4 Remember users, to further investigate the workplace community applications. The
research findings indicate that both apps target working professionals, including adults and the general
public. The main focus of the study was on community apps, emphasizing behavioral changes and goal
setting, with theoretical backgrounds and technical aspects mostly included. Both apps received high scores
in functionality, aesthetics, information, and engagement, with satisfactory ratings in all objective
evaluations. However, subjective evaluations revealed lower scores compared to objective evaluations. Based
on this research, it is expected that the usability of workplace community applications will be improved,
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contributing to a differentiated user experience in the competitive landscape of community applications. It is
also hoped that this study will assist in future user experience research in other fields.
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[Table 7] Mobile Application Rating Scale Scores
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