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A Study on the Analysis of Visual Elements in River Snails Rice Noodle
Brand Logo -Focusing on the Top 10 Brands in the China's Markets-

281, Zole

Hui Wang', Hee-Hyun Kim®™*

2 9

T RME A 20160 ARSI 20230 MH TOf =2 6692 90002 IR
i O] 115% S7FACEL AIG2 A[THA EHEO]| 23t ZHS0| EVE(RULD AIZIE =7t FM2
APS St RMHO| MY WH2 BHMESO| AS A% JI0F oIt XML FAH EE_HEQPEI
sR’SOI S50 ol 2nE BHES Zots TS A[HO|L) RMH HAE 20 EH3+
S 2HAS| H2EE 0f3|310] 6UEH FAH HAHE 29| LRIl Hets =S, o
== )\|Jél- EH]HEt AI-_<|3_| 107|.| E_IM Hl:E A-|EH“-|._T|_ 7_|+ =L = §_71_0| )\|7+X-| Q_AE _E_);-!

9
—|J
0o
rE

rot
T Drjor.

M GITE S0} e, MK, Mtfel K| 23 AIZE @48 FBhD 0] VI A 4= o
oz ME S 210| Cfgt AH[Tle] MSEES EM8D| SI8f 2HE (Liker) 5E HES &
Mot MREAE MABIYCL EHOT el A U MMO| Chet AHITI] MBS o 4 9lof
Ch A 20 CXIRI0] 4%t | et Sl 20E NSSE 0| Abixel HOEE O &
olof QLT FF S Mo TIHE Msei MM WML iz MK FTS M

Cf.
SO - 20 AARA, RIMEH, AHIA MoE

Abstract

In this paper, the market of the River Smails Rice Noodle in China began in 2016 and the sales
revenue in 2023 was 66.99 billion yuan, up 11.5% from the previous year. Although the market is
growing, problems with brands have been appearing more and more, and President Xi JingPing pointed out
in a speech that the industrial development of River Snails Rice Noodle should continue on the path of
branding. Therefore, by understanding the Chinese consumer's preference for the River Snails Rice Noodle
brand logo, the design direction of the current River Snails Rice Noodle brand logo is derived. The method
of the study is to select the top 10 River Snails Rice Noodle brands in the Chinese market sales volume
and analyze the visual elements of each brand's logo. By searching previous studies, three visual elements
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of shape, font, and color are determined, and based on these three visual elements, a 5-point Likert scale
is prepared and a survey is conducted to analyze the consumers’ preference for the Luosfun brand logo. In
conclusion, we could see the consumer's preference for shape, typeface, and color. Consumers prefer
up-down shape in their logo design, and use logos with characters, prefer traditional Chinese calligraphy
handwriting than print, and prefer red and colorful color combinations.

Keyword : Logo, Visual Element, River Snails Rice Noodle, Consumer Preference
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[Fig. 1] River Snails Rice Noodle’s Consumption Distribution Chart of gender
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[Fig. 2] River Snails Rice Noodle’s Consumption Distribution Chart of age
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[Fig. 3] River Snails Rice Noodle’s Consumption Distribution Chart of Cities

S| (FEg), 2|=0|& (FF), ALY BHET), TAIRHIR (F/em), DD (igmi), Al
20| (Figs), XHIR (8F), AIEFL (R&KER), 2|E Q7 MWEIAZK), SIO|CI2tR (BER)
10742 ERHE 200 YEY, MA|, MEY{ 371X A|Z4N QA8 M5 ZNE (& 219 20| ¥

2|3t RALY.

289



A Study on the Analysis of Visual Elements in River Snails Rice Noodle Brand Logo -Focusing on the Top 10 Brands in the China's Markets-

[E 2] YMH 2HE 2700| AIZN @4 HA

[Table2] Analysis of Visual Elements in the Brand Logo of River Snails Rice Noodle

HAE o|E Balc 237 A M| Al
QXA B (c:1m:38y:94k:3)
A2 A B (c: 7Tm:0y:74k:0)
Y < - = =
. L B0 2F | HMRIEM a1 00m:100y:100k:100)
1L2# S 7 77 0z &2 S0 ORI Qi som oy:45k2)
&> HAOHUANLUO %%tg% &!% oo:l §|'O|E(COmOyOkO)
@ O @ ©o
£ (c:100m: 100y:100k: 100)
22|=0|4 7‘3_* 3—-_@;5‘ 32 200t N8 | =N HEAB(e:20m63y:32k0)
® O
==
ﬂ%; = AR Y HE | o oy | EAH 2 (c:4m:93y:92k:13)
I % o) S0l 3evg | IS saioom 00y 00k100)
pak=) S
E 1o
® o
EAb XY Al | NZ|ZARHE = 2l(c:100m:100y:100k: 100)
T o o=, —
4. QHAFH =5 5o 5 10| E(c:0m:0y:0k:0)
Q H— ...l é_ o/, S
im /e e
MAN XIAO BAO
[ J
_— £ (c:100m: 100y:100k: 100)
5.2mt]| mg?mim z2 2700 M2 | ATy | 2IEA Y ImSsy:76k:1)
. I‘ . .
HEAE(c: 1m:89y:94k:2)
RO =Y = 10| E(c:0m:0y:0k:0)
2|S T O [=}
6 A=l olof B2 X MZ=H 227 A (c:69m:63y:63k:17)
O @
A2 A B (c: 1m:9y:94k:2)
o Ol =3y AHof| | N2| TR+ | =2H(c:100m:100y:100k: 100)
>x) o o I —
Ea \:-# % 52 N8 = B EA B (c: 1m:83y:95k:2)
©O @ @
= A Y (c:76m: 76y:66k:37)
HxHo o == Y
8.X|FR 2 0‘%’5’1%@3‘@ Txﬂ;:, o et Melzd | E2AY(e:3m:18y:1k0)
7 =0 XM
= 10
[ J

290




Journal of Digital Art Engineering & Multimedia
Vol.11 No.3 September (2024)

BatRAE
(c:57m:76y:67k:69)
H =AY (c: 7m:86y:80k:9)

9.2|2F0l W =, | MMEIEZH | B2 A H(c:2m:8y:76k:1)
7t s=+H8s HE b 212|0| A S(c: 18m: 13y: 10k:0)

T AS o o

LIUJIANGRENUJIA

105101t SEEClEs ¥ e | HEA e msy97k3)
2o @JEJ—E_UJU sotse | RS

4.1 A7t

2023 = HOf AHW &F AO|E<EtH 0| HOE= AIZERE &% 1070 F
HES Y22 29| AZf 20 st 2XAE ZAletDh A7 SHO| 2430

o 771 7tds 28AUCL

B
e
|

I
oo
=
my!

M1 AHXte BEE E0E BH I MY HEE QlAlgh Ao\t
JHd2: AH[ZH= 2X FEECH 72 FEE O M=y Ao\t
7Hd3: AHZt= BEHE 205 B AR HiX] (0[0tR)ECHe 43t HiX| RES o Mz A
olC}.
7Hd4: AH[ZHs MME[Z MAECE M2[Z MAel EWE 215 o Mz Ao\t
7Hds: AH[ZHe E2WNA (E7IM)EDH QIMKE o Mz Ao\t
JHd6: AH[XH= LbzH AE 2nECH W2kM AY 2ME 208 o Mg Ao|ht
7bd7. B[R CHUSH MR XptECHE CHYE2R M X2 O Mg 20|
= HEXAE 20248 428 18YFEH 58 1YMX|] WenJuanXing2ls HE HEXAL AIO[EOAM

FES D A4 M2 FF0A FAMAH HHES 70§ B AL & M0| Y= AH[XO|H F
244HO|ICH HE LHER 2|HE (Likert) 58 ML E MESIAT HEXAL HO[H 242 SPSS270|
O

(S
oz Hk 24 8 ZMEMS AERC

ol

HuE BAC 200 Cff ARRAE B101 HEl, M, MHje] MBE BIIE 9F= o) 2
ol Likert 58 HEQ=HS 1A YT, H-01L 1HCHE MBIYLL HA7t 5242 24

S T=2T—

291



A Study on the Analysis of Visual Elements in River Snails Rice Noodle Brand Logo -Focusing on the Top 10 Brands in the China's Markets-

X7t o MzotChe SS0|Ch M=o FH0A HA| a4 (Cronbach's Alpha)=0.855>0.7. EtEE o)
80N HH KMOA S (Kaiser-Meyer-Olkin Measure of Sampling Adequacy)=0.83>0.7, F2|+F&
(Sig.)=0.00<0.05. SAE [& 3]0t Z0| Ha|SIRALY.

[E 3] HEZA 017 57
[Table 3] Questionnaire Demographics

Qlqtsh Ol X x@h | p
g 132) | 2(14) | 3(92) | 4(29) | 5(46) | 6(26) 75) | &Al244)
n 11 9 38 10 19 12 1 100 | 543 | 0
= (34.40%) | (64.30%) | (41.30%) | (34.50%) | (41.30%) | (46.20%) | (20.00%) | (41.00%) | (6) |
o 21 5 54 19 27 14 4 144
(65.60%) | (35.70%) | (58.70%) | (65.50%) | (58.70%) | (53.80%) | (80.00%) | (59.00%)
ke
2020[3t 0 0 3 1 1 0 0 5 3335 | sos
(0.00%) | (0.00%) | (3.30%) | (3.40%) | (2.20%) | (0.00%) | (0.00%) | (2.00%) | (36)
5 125Ak 5 1 12 5 6 11 1 41
= (15.60%) | (7.10%) | (13.00%) | (17.20%) | (13.00%) | (42.30%) | (20.00%) | (16.80%)
26302 11 3 2 5 16 4 1 62
= (3440%) | (21.40%) | (23.90%) | (17.20%) | (34.80%) | (15.40%) | (20.00%) | (25.40%)
3135t 9 7 33 12 14 8 1 84
=1 (28.10%) | (50.00%) | (35.90%) | (41.40%) | (30.40%) | (30.80%) | (20.00%) | (34.40%)
36402 6 2 14 3 5 0 1 31
= (18.80%) | (14.30%) | (15.20%) | (10.30%) | (10.90%) | (0.00%) | (20.00%) | (12.70%)
4150t 1 1 5 2 2 3 1 15
= (3.10%) | (7.10%) | (5.40%) | (6.90%) | (4.30%) | (11.50%) | (20.00%) | (6.10%)
S00[ At 0 0 3 1 2 0 0 6
S 1 (0.00%) | (0.00%) | (330%) | (3.40%) | (4.30%) | (0.00%) | (0.00%) | (2.50%)
P(ROFZ)<0.05-721 SICE. 1-SFSA|H[O[FAL, EIZIAL S{HI0[A, AFAE(i), HIO[EFAAE). 2-5SA G0 a8 X2,

2O UM HIO|H PRI T S5, 3-SISX|QJASI0|, AN M, OFS0|A, THA AN, AHSA, EIO|QH). 4=S1EK| (S|t
SH|OJY, 2 ). s=2AEXAFSY, SAEEIUHKTR, OFOI‘-W SIELEAYT, ECE HAF ). MR ASEAl, 28, 70|
Med, )i, E[HEXXT). 7=MEX|AEAIEBRG), 2, Eotold, AR OIFAA|T, QT2 XX

ZA A2 A 1008, 014 1440|1354 0|8} AH|XHE & 1920\ 78%0f ALX|HCE
3 (3t A9)n f 5 (3Bl K|SOl AH|XIZF MBS O MBBiC)
HAH SUE 200| kY OXf Ny aaof i MSEE (2 4ot 20| Beligc 2

0| 7H= 1% M2 SHO| 373%2 LIEHGD CFE2R2E MAl (26.23%), FEH (20.49%), MAY
240 Cist M5 (& 512 Z20| Ha|sIFct. 2A+ HEYL Tt 7|
20il= 20t (53.28%)2 01 IOt (29.92%)2ts 28X S

OICt (11.89%), IEX| QUCt (4.51%), M DAHX| ATt (041%) =22

292



Journal of Digital Art Engineering & Multimedia
Vol.11 No.3 September (2024)

LEEFECE,
I HiX| YEHECHE &5 HiX| /Y
(22.54%)Ets 27380l SHO| et &

K| Tt (6.15%) =OIL}.

= H d=l= F20s 20 (G689%)9 019 1YL
AN HFO|C} (18.85%), ABX| UL (15.57%), & 1

[H 4] RAH BE 200 7 M QA 24
[Table 4] The first thing recognized in the Logo’s Visual Elements of River Snails Rice Noodle

s HIE Y2 -8(%)
SEH 50 20.49%
MA| 64 26.23%
ABXY 39 15.98%
== 91 37.30%

[H 5] FMH BEie 2100| e Q40 Cfst M=%

[Table 5] Preference for the shape elements in the brand logo of River Snails Rice Noodle

X YejECt FH2E HElE o ZtRHIK] HERRCIE HotHiX] RIS
Mz e o Msgmm

Mz g HiE 2(%) B Hi2-2(%)
ME O Qct 1 0.41% 15 6.15%
Xt 11 4.51% 38 15.57%
B23Folct 29 11.89% 46 18.85%
=y 130 53.28% 90 36.89%
o 2ECH 73 29.92% 55 22.54%

FHMH HHE 20O MA| QA0 i3t M2EE [E 60t 20| HalsIAC ZUE EH AN
2l MHEC M2z MHE O Md@dtlbe EE0e 20 42.62%)2F 01 1T (29.51%)z2t
= 38%el SHO| U4gtn Ch3e 2= EEOICH (13.11%), 1EX| §UCt 9.43%), M8 DX QCt
(5.33%) =2 =& LIEFGLCE

=S M| (EUIHI)E P OIMME O M=dlt= R0l =X §UCH 31.56%)2F & 1HX|
2UCH (19.67%)2te FE8XQ SHO| Btz dR0 JI-CE 22.13%), E&O0|C (15.57%), ¢ 1

Ct (11.07%) EOIEL

FMH B E 20| MXf QA0 P MZEE [E 7]t 20| Fe[siict g 2 et
MOAZED B AZES o MIStbe EE0ls IECH 4221%)%F 019 2™ECH (20.90%)2t=
28Xl SHO| LD CHSo2E EFO0[Ct (20.08%), AZX| LCH (1230%), ME =X ULt
4.51%) =22 LIEFGtCE

293



A Study on the Analysis of Visual Elements in River Snails Rice Noodle Brand Logo -Focusing on the Top 10 Brands in the China's Markets-

>

Cholsh MK ZEECH CHIZR M Zge Of Msite F2oE e JHCH @4139%)2t
AL 3525%)2te 27842 SEO| BEE EAD HSOICH (11.89%), 13X KL (6.97%), ©
o OEX| UCH (4.51%%) «=O|LCt,

iy

[H 6] HME H2HC 2700| M| 220 Cfsh Mo
[Table 6] Preference for the typeface elements in the brand logo of River Snails Rice Noodle

MAEZIZ MHECE 2= MHIE of | &SN (=7IH) 2of AMHE o
MSEL I Mzst e

Mz e Hi-22(%) B Hi2-2(%)
ME O™ it 13 5.33% 48 19.67%
=N, 23 9.43% 77 31.56%
B2E0|C} 32 13.11% 38 15.57%
=y 104 42.62% 54 22.13%
o 1ECt 72 29.51% 27 11.07%

[B 7] EMH H2E 209| M @40 Cfg M5

[Table 7] Preference for the color elements in the brand logo of River Snails Rice Noodle

OigHM A|FECH E7H AEE o ChUsh M x3HECE CHI22 M|
Mzst e @2 o MsEL IR

Mz e HiE 2(%) B Hi-22(%)
M) OHX| it 11 4.51% 11 4.51%
JEX| Gt 30 12.30% 17 6.97%
g23o|ct 49 20.08% 29 11.89%
ot 103 42.21% 86 35.25%
o 1Ect 51 20.90% 101 41.39%

FMH HAHE 200 M E (& 81t Z0| Ye[StUCt |MH HHE 2 09| HEfO|M 2|2
7 WEIAR)@.057F MY =2 fIKE AX[StL 2|E 7L MEIAR)>E|Z0|E (FFHEpX
HIQ (RE)>22H (7 #ug)>St0|CI2te (BEH)>TIAIRHIR (H/a)>AlZ 20| (mEgE)-7Hte
(IRFE A F R (Rixgm)>F 0| (mi) =22 LIERLC

MHle 2l=01E EFETi)@21)0| HiEeR 2 SHS YU 2=0/H (F=TFHE) 2T}
WIAR)>ZSE (FEIR)>ZHL (RE)>SI0|CI2LR (BEH)>AIRZO0| (FRE)>CAIRHIR (#
emy>THHY (IRFEI)>T DO (gEmi)>X| FR 2 (RRign) == LEHRCH

M= 2lFA7F WEIAFR)(3.90)7t 71 =2 SEES LU 2(FA7F T AR)>SI0|C|2t
2 (BEHP>ZE (HER)>ARE 0| (EEE)>IHe (RE)>FHY BFL)-2=01E EFTFE)
DHALRHER (/)>RS R (Rixugm)>F D0 (i@mty) =22 LIEFRICY

!

294



Journal of Digital Art Engineering & Multimedia
Vol.11 No.3 September (2024)

[E 8] EMH HIlE 279| M5E
[Table 8] Preference for the brand logo of River Snails Rice Noodle

Hajc AMZH 82
B Hel MA Az 58
SRR (IR 3.79 3.76 3.67 3.74
EIESVESEESSS) 3.84 421 351 3.86
S|Hh (195 1) 3.56 3.43 352 3.50
DEAFRHER (i) ) 3.68 3.53 323 3.48
SIOHC] (W) 3.26 3.27 3.07 3.20
A|RZ20| (g er) 3.61 3.54 3.61 3.59
ZHEQ (R 3.82 3.59 3.52 3.64
XIE&t (g 3.39 3.14 3.15 3.22
2|FITE (WL AZR) 4.05 378 3.90 391
SHO|CI2tL. (Hhhs) 3.75 3.58 3.79 37

ZEHoz 2|QEQITL MEIAR)(BI)SEIZ0IE (EFH)pS3H2 (17ER)>SI0|CI2tR (B
?}7e3'_k')>—j'c—H|-g (ii)>A|$—;|:|5_O| (”@%@P%Hf% (m%g%ﬂz)>?_"“:gﬂl'g (/%/ \E@)>X|_'__F|QI_|- (R?ﬁmﬁ%fﬁ)>%
OtC| (4 (3.2)= 22 O|OfZICt,

7hE1: 2H[A= BRE E_T'_% 20 RS BN QRS M AOICt

7.30 23%)>SE (20.49%)>MKH (15.98%)2ts ZA1t7t LEtesZ
HE_HE ENE 29 7#’8 MK HEHE QMg Ao|Chets 7hd2 7|43t

43.2 YEjof ot A}
7bd2: AH[RHE A HEELD JHEH YHE O M=g Aol

OO (53.28%)9F 01 DHCH 29.92%)2ts M0l SHS SHAH
83.20,0| 1 HHIS HAH D «AH|AH= ZAF HEJECE FH2IE HEE O MSE Z{0|Chets 7ELe

HEHoHI:_|-
=1 AR
7bE3: AH[Xz BEYME 208 HH IR HiX| HEj 0[0FR)ECHs &9t HiX| RS O M
=g Z{0|Ct

M2H 0D (36.89%)>01F IHCE (22.54%)>E-E0|CH (18.85%)>1HX| ALt

295



A Study on the Analysis of Visual Elements in River Snails Rice Noodle Brand Logo -Focusing on the Top 10 Brands in the China's Markets-
(15.57%)>T0] JZX| %Lt (6.15%). 378X 2 SHO| 5943%S AHX|UCE J2fM <At HHE
ZUE B A2 HiX| FEj @O|0FR)ELHs o3t HiX| RES O Mg AO|Chets 7h4

E
ReysACt

0|

4.3.3 MH|0f
7hd4; AH|XHe MMEIE MHEC ME2|Z MAQ| EME 205 o Mg 20T
[H 6]2 A0 MEM JH0E 42.62%)>00F 2HCH (29.51%)>2-&0|CF (13.11%)>1&X| 4Lt
(9.43%)>T18] I-X| YT (533%)0|H ME|Z MAE FO0tshe AH|IAZF Of BiCH 2fM <AH|X}
= AMEIZ MHECH ME2IZ MAQ BEME 208 O Mg ZO|Ckets THd2 kERECE
7tds: AH|XHe E2SMH (Z7IH)ECH AMME O Mz 2ot
|
|

ot Zat

—

r

[E 62 21t =M OHX| AUCH (31.56%)>HS DAEX| ATt (19.67%)>THC} (22.13%)>EE
O|C} (15.57%)>019 D EHL} (11.07%) =2F LIEIGD OIiH?t Ct Q7|ME o M3Ce Z1p7t
Ligta «AH[RHs &2 MA (E7|MHECt QN E o M=g ZAo|Ckets 7Hd2 7|Z3Ct

4.4.4 Mxjo| ot Zat
Jtde: AH|Xte LHEHM AE 200 EZMM AY B 208 O Mg A0k
[E 712 210 MEM J™0E 42.21%)>009 2L (20.90%)>2-S0|CF (20.08%)>1HX| Q4Ct

(12.30%)>M8 JZX| UL (4.51%) =22 LIEFHTE 63.11%2] AH|Xbs Dietd AE 2080t E

M AY 5RE 208 O M3oiCHs Z0 LgICH JeiA 7Hde2 AHEARHCE
7td7: AH|Xbe THUSH MX) et ECHE 2R MR xS O Mg Aok
(& 712 ZIto| MEH 0§ 1

oF”

=
10} (41.39%> 120} (35.25%)>E 0|0} (11.89%)>1Z K| %}
(6.97%)>T8 D™-X| UCH 451%) =22 LIGEAD 76.64%2| AH|XH= 22X Mif x3te
M2t 27 LM 747 RfEHZACE

T1AA

= AF0ME B2 AlE 22t T &9 107 HLH BEHES MFESID, 0|F 107] FA

o , —
H US| 2N 20 9AS LMD AYRSO 2T0| (Y HSSE BAUCL YN 2
20| Ch ABIXIO AIZEH Q4 TS J|EoR HME 20| TR W0l T =osHon

rhee grm 29| Cixtel £4 Znjo|ct
AW, 170] 2P AT HMH S NEo] X0|7h UNCL AHK R 2HoIM 2

1]

HIXF & 20~40CH7t R{AHO| FHFO|H i
2 BAMH O Al 2300 Cfeh AH[XIO| M T2 Aqsts A2 AH|A MSEE O[gfste O

J

296



Journal of Digital Art Engineering & Multimedia
Vol.11 No.3 September (2024)

EE0| & RAH HE 20 CXIS BESIE 7|HHE MSY + AL

=M, AHRPZE JRES FOE O 7FY BN F5ks A2 JHEEHOID, HE, MH S Mxi7t
=iE Q4 H0 SO02R JHEHN O B2 S 720l A2 =Y + AUNUCL HEj £
OlM AH[Rf= =0T FEfEC= =0t0] S07ts WEHZF e 218 M=oli, ZPHiX| 20
= PO HEE 2nE Mootoh MM FTOM 2[R MAZE MHE0O MZZ MHE
M5t QIMMECH I|HE Mottt Md2 27 AE 2020 = AZE o Forsta £
2ot MRl xptEChE CIRR Mo xgs d2ots ds € + ARG

=] =
2 20 M3EE HGOoH FetMoz EH Thoj
A

2 9915 AX[Bt 2|RFOTL MIAFR)E 21 MZT 198 AX[SIQIC 2|07t 21 HEf
= ZHEE7E AD ffore HE R HEEI0] R0, MAE AMZIZ MA QL 24K o[, MAH= 2
E AE ?I1F2 Ciz2 M| ZO|Ch HEj TN EE 2eFely f(ffﬂﬂ,IA x)7F 1918 AHX|
ALk RHTL w1092 =/ =S HRACE MA| FTAME 2[=0[HEZE=F) 2107t 1915
AR, MH= B7IHeE MElZ MHE AHEUC, XIFF 2 (Rixigm)S |°P$| =?E MY
Cf. A= 2lE7F IAR)ZE 19 =S AXPD FTUL| @ximi)/t ZotIE XHRIUC.

=

OjAlo] AT ZWME HEPOZ FF YME HAUC 21 AlZ R4o| CiXY WS Ci2a 2

0] QORI

A, FHE7H S0j7t RS CIXIQISIE kRl AIME O B 4 92 Zo|ch

ST, 242 HiX) HeEfo| CIRRILTH lof2 Hix| HEfel HUES 2nJt AHKSOA T o)
7 e Holtt,

.

ARy, 210 MH= &= PSPt e BI7HE H=ith Lo, MMZZ MHEDE A
212 MMy CiAtels 2HAE2 H d=3C
Sm, AHAS2 BE AZe MME O M2t Chize MA xie O dogs =g

Ch B0 9T 7} 20|20 AR R | ofep =
£ oTE O Y2 WolZ SN O B B0 OIS TS 98 4 0D BEEL,

297



A Study on the Analysis of Visual Elements in River Snails Rice Noodle Brand Logo -Focusing on the Top 10 Brands in the China's Markets-

References

[11 J. W. Xue, H. C. He, “Inquiry into the symbolization and propagation of net red commodity”, Journalism
& Media Studies, no. 1, February 2019, pp. 190-192.

[2] X. Zhan, “Cloud conversation: how River snails rice noodle continues to fire”, baijiahao.baidu.com,
https://baijiahao.baidu.com/s?id=1793467286776305244&wtr=spider&for=pc, (accessed August 6, 2024).

[3] Y. Yang, “River snails rice noodle let a big industry explode”, cnki.net, https:/tra-oversea-cnki-net.proxy.cau.
ac.kr/KCMS/detail/detail.aspx?dbcode=CCND&dbname=CCNDLAST2024&filename=JJRN202403070010&uniplat
form=0VERSEA&v=9]QRjX6WEPOwWOBKmEwW99DYLYIXVdopqw3 WzMhw2HIe4SHmgHrHCmhzB2FJLaciFe
UwwOHYE271c%3d, (accessed August 6, 2024).

[4] Z. L. Liu, “Let the branding strategy enable Liuzhou river snails rice noodle industry to develop in high
quality”, Contemporary Guangxi, no. 2, January 2022, pp. 19-20.

[51 C. Y. He, “Liuzhou river snails rice noodle industry under the whole industrial chain high quality
development problems and countermeasures”, China Food, no. 3, March 2024, pp. 47-50.

[6] L. M. E, “Liuzhou River snails rice noodle industry development report in 2023”, djyanbao.com,
https://www.djyanbao.com/report/detail ?id=3575855& from=preview&aiStatus=0, (accessed February 15, 2024).

[71 Z. Y. Yu, “In 2023, the development status of China’s River snails rice noodle industry”, huaon.com,
https://www.huaon.com/channel/trend/894547.html, (accessed August 6, 2024).

[8] A. Y. Choi, M. H. Kang, Y. E. Song, “A Study on Recognition of Fast Food Logos and Brand Personality
- Focused on Domestic Chicken Store -”, A Journal of Brand Design Association of Korea, vol. 10, no. 4,
December 2012, pp. 155-168, doi: 10.18852/bdak.2012.10.4.155.

[9] Z. A. An, “An Analysis of The Communication Effect of Logo: Based on the Visual Clue of Logo as the

Identity of University”, Journal of Practical Research in Advertising and Public Relations, vol. 6, no. 1,
February 2013, pp. 89-108, doi: 10.21331/jprapr.2013.6.1.004.

[10] S. I. Rha, “Characteristics of Components in Domestic National Men’s Wear Brand Logos - Focused on
Visual Components -”, Journal of Fashion Business, vol. 15, no. 5, November 2011, pp. 55-68.

[11] H. K. Shin, “A study on the Characteristics of Logos in Fashion Jewelry Brand”, A Journal of Brand
Design Association of Korea, vol. 9, no. 1, January 2011, pp. 273-282, doi: 10.18852/bdak.2011.9.1.273.

[12] H. O. Seo, S. Y. Kim, “A study on the logo design of SPA brands”, Journal of Communication Design,
vol. 42, January 2013, pp. 146-155.

[13] I Y. Hong, “A Study on the Visual Characteristics of Multinational Pharmaceutical Companies' Logo
Design”, Journal of Korea Design Forum, vol. 23, no. 2, May 2018, pp. 27-36, doi:
10.21326/ksdt.2018.23.2.003.

[14] X. Q. Yuan, H. H. Kim, “A Study on the Analysis of Visual Elements of Pet Food Brand Logo-Focusing
on the Top 10 Brands in the Chinese Market Share-”, A Journal of Brand Design Association of Korea,
vol. 18, no. 4, December 2020, pp. 159-172, doi: 10.18852/bdak.2020.18.4.159.

298



