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User Experience Evaluation of Goods Customization Apps for
Generation Z: A Focus on snaps and PUBLOG
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Abstract

This study aims to evaluate the user experience of snaps and PUBLOG, two Gen Z goods customization
apps, and to suggest improvements. There has been a lack of empirical analysis on the user experience of
domestic goods customization apps. The research methodology involved selecting 50 Gen Z users and
conducting a survey based on the System Usability Scale (SUS) and Peter Morville's User Experience
Honeycomb model. In addition, we conducted in-depth interviews with users to analyze their core needs
and pain points, and proposed strategies to enhance the user experience. snaps received high ratings for
overall usability, but we found that it requires improvements in professional tools and search functionality.
PUBLOG, on the other hand, offers a wide range of customization features, but needs enhancements in
simplifying the goods customization process, improving device compatibility, and incorporating user reviews.
We hope that this study will be utilized in future research on service strategies aimed at improving the
user experience of domestic goods customization apps.
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