Journal of Next-generation Convergence Information Services Technology Vol.13, No.3, June (2024), pp.383-396
ISSN 2384-101X(p) 2672-1163(e) http://dx.doi.org/10.29056/jncist.2024.06.09

MH|AC|RfRIS XM o

HEHHA Sefad 2E0{0] st A4
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Abstract

In recent years, advances in metaverse and virtual reality technology have made interactions in virtual
spaces similar in importance to those in the real world. As a result, consumers are demanding to shop and
interact virtually beyond the traditional brick-and-mortar store experience. Companies are responding to this
trend by introducing metaverse flagship stores to offer new experiences. American sports brand Nike's
Nikeland is the first such metaverse flagship store, offering a virtual shopping experience through the
Roblox gaming platform. However, flagship stores in metaverses are still an under-researched area.
Therefore, there is a need for research on service design, and this study investigates and analyzes the

1 Department of Design, Chung-Ang University, Seoul, Korea [Graduate Student]
e-mail: liuruitong@naver.com

2 Department of Design, Chung-Ang University, Seoul, Korea [Professor]
e-mail: dykwak@cau.ac.kr (Corresponding author)
Received(May 17, 2024), Review Result(ist: May 31, 2024), Accepted(June 7, 2024), Published(June 30, 2024)

@ @ © 2024 The Authors. Published by NCISS.
@ This is an open access article licensed under the Creative Commons Attribution-NonCommercial 4.0 International License.
BY _NC To view a copy of this license, visit http:/creativecommons.org/licenses/by-nc/4.0/. 383



A study of Metaverse's flagship store using Service Design

spatial organization and service design elements of Metaverse flagship stores. In doing so, it identifies the
current status of Metaverse flagship stores and suggests directions for service design. This study is
conducted through theoretical review and case analysis, and an analysis model is built using service design
components and SERVQUAL. In addition, three brand flagship stores are selected and analyzed on the
virtual social platform Roblox. Based on the results of this analysis, the role of service design in
Metaverse flagship stores is identified. The metaverse is growing rapidly with the development of
technology. In the future, flagship stores with various functions will be provided on various platforms, and
research on service design to improve the experience of service users should be continued.
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