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A Study on Onboarding Strategy for
Mobile Application Launch
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Abstract

In this paper, onboarding strategies following the launch of mobile applications will be discussed. The
purpose of this paper is to present a strategy that can attract users' attention in the composition of
application onboarding. The definition and type of onboarding were defined based on prior literature, and
six representative applications according to functional promotion, instructional explanation, and personalized
onboarding type, Wave, Netflix, Hanwha Life Insurance, Goodrich, Zigzag, and Ably were seclected. In
addition, an in-depth interview and Survey were conducted with 12 users using Stephen Anderson's
emotional interface model. As a result, it was effective to speed up value propositions around special
functions of the application in the function promotion type, and it was important to explain the function in
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A Study on Onboarding Strategy for Mobile Application Launch

detail, and the instruction description type onboarding needed to make the process of learning how to use
the function less burdensome. Personalization-type onboarding should increase immersion and enable
information to be collected through minimal questions. This study is meaningful in comparing and
analyzing onboarding screens of mobile applications and presenting strategies for future application launches.

Keyword : Onboarding Type, Onboarding Strategy, User Experience, Pleasurable Interface
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