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A Study on User Experience of
Non-face-to-face Psychological Counseling Applications

Focusing on Trost, Mind Cafe, and Hello Mind Care
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Abstract

This study is a study on the user experience of non-face-to-face psychological counseling applications.
For the application, Trost, Mind Cafe, and Hello Mindcare were selected, and it was intended to study and
evaluate the quality of the user experience centering on the three applications. This study conducted a
questionnaire by translating and reorganizing the MARS questionnaire in Korean. The experiment was
conducted on people in their 20s and 30s, and a questionnaire survey was conducted by selecting a
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1. M&

and reminder functions in common. This study is meaningful in presenting a direction for future
Keyword : Non-face-to-face, psychological counseling, user experience, applications, user interface

improvement and supplementation by comparing and analyzing the user experience of a non-face-to-face

from the theoretical background. It was confirmed that the technical aspect also provides community-related
psychological counseling application through MARS evaluation paper.

score was high overall. All applications had characteristics of focusing on emotional care, and feedback,
advice/tips/strateqy/technical training, and mindfulness/meditation were confirmed as common characteristics

researcher, one stakeholder who is an actual psychological counselor, and four users. As a result of the
experiment, it was confirmed that all applications were developed for commercial purposes, and the average
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