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A Research on Analysing and Improving the Auditory Experience
of Visitors in Museum Using Customer Journey Maps

: Focusing on the Seoul Museum of Korean Folk Music
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Abstract

Experience has emerged as a keyword in exhibitions, and auditory elements has been highlighted as a
factor to maximize the visitor experience. However, in Korea, there is still a lack of research on the sound
environment and presentation in exhibition spaces, and in particular, there is little research on the auditory
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experience of visitors in exhibition spaces. Therefore, this study aims to examine and analyze the sound

experience and environment in exhibition spaces, focusing on the visitor experience. We propose a method

to analyze the auditory experience of visitors in exhibition spaces through 'customer journey maps', a user

experience analysis method often used in service design research. The customer journey map is a tool that

can measure and evaluate user emotions that are difficult to measure with objective numbers, and it is a

useful way to measure and evaluate the auditory experience, which is highly influenced by subjective

emotions.

In this study, we use customer journey maps to identify and analyze the sound experience and

environment of visitors to the Seoul Museum of Korean Folk Music, where sound is used as a major

element in the exhibition, and examine the problems and improvement directions. Furthermore, we would

like to analyze the auditory experience of various exhibition spaces other than exhibition spaces that use
sound as a major element, such as the Seoul Museum of Korean Folk Music, using customer journey

maps, and explore ways to improve the sound environment of exhibition spaces.

. Auditory Experience, Auditory experience in exhibition, Customer Journey Map, Seoul
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Museum of Korean Folk Music
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[Fig. 1] Fig. Zoning and placement of sound content in permanent exhibitions
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