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Complex cultural space Framework based on

Richard Buchanan's Interaction Design Concept
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Abstract

This study is an analysis of connecting the concept of interaction design with expansion of complex
cultural space. The complex cultural space can serve not only as an interface between brands and
customers but also as a public space that can revitalize the local economy, making it highly versatile for
use by both corporations and public institutions. However, as the phenomenon of expanding into various
concepts, forms, and scales continues, the criteria, definitions, and evaluation standards for complex cultural
spaces are becoming increasingly ambiguous. Therefore, this study aims to present a framework that can
identify complex cultural spaces with expansive characteristics as a single structure. By analyzing the
expansive features and functions, organized and connected related aspects, and aligned some aspects with
Richard Buchanan's interaction design concept, thereby deriving a design content for user-centered
experience design in complex cultural spaces. This study is meaningful in that it proposed a structure that
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can be referred to when designing or evaluating a complex cultural space, and it is expected to be used as

basic data to create sustainable complex cultural space.

: complex cultural space, interaction design, framework, user experience design

Keyword

1. M&

£ RIRHOM

R

Joinl
o

Ho
1ok

B, 2= A Cf

|
S

& 7 E £ QO [t

5

o] AH A

o2 SfEsksts Mot QB CiAtel Jigol 7| Xt

E
o

Az

7
(i

I.

=2t &

o

o
9 3

f

o2 HAIsaAt B,

H

M

H

O Lir1 2ME FIiHS| QIEE

o

1__[

il
~
(e}

ISl 2K EIjLO|

o
2]

=
=

S=M Al =B %

s

.
o
O

28 gl

o

| Hzsoz ot

—_
iy

A CIRRQIof

2H
=H

O|C} EMZ, QIF

s

.
o
O

[ NP\

i

SYEetste 2o S ARUE, 39, HA|L A=, o 23

=2t of

20|2t=

196



Vol.10, No.1, March (2023)

Journal of Digital Art Engineering & Multimedia

£ A&l 1 7ls

1t 7K

=]
=

| ool 89 x9N, At=ly &

ol

i

b [3].

SH
PN

07| ?Ist 74 248 5712 i

Ho

b [6].

SH
PN

SUES Yo 47 3¢z WHEeE

J

o

[Table 1] Complex Cultural Space Components in Previous Study
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[Table 2] Number and content of spatial component
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[Table 3] Previous research Reorganization
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[Table 4] Organizing the Characteristics of Complex Cultural Space
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[Table 5] Connecting Complex Cultural Space expand
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[Table 6] Richard Buchanan's Concept of Interaction design
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[Table 7] Contents of Complex Cultural Space design based on Interaction and Characteristics
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[Fig. 2] Complex Cultural Space Framework
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