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A Study on User Experience of Social Curation Service

: Focusing on the Hashtag Function of Instagram
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Abstract

This study was conducted to propose directions for the development of user experiences in the emerging
field of social curation services. Social curation services are newly proposed platforms aimed at fulfilling
users' expectations and needs in response to issues such as information overload and low filtering levels in
traditional social network services. The research analyzed the current system of social curation services by
deriving a research model based on Nathan Shedroff's experience design model, and conducted a survey
evaluation of Instagram's social curation service, focusing on ‘hashtags’. The study found low satisfaction
levels in the aspects of ‘responsiveness’, allowing user participation in information, and ‘information
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structuring’, which represents the outcome of user engagement. To move closer to the form of
high-intensity curation, social curation services need to enhance user empowerment throughout the processes
of information collection, production, and distribution. It is hoped that this research will contribute as a
valuable resource for strategizing and developing social curation services with a focus on user experience.

Keyword : Social Curation, Digital Curation, Filtering, Hashtag, Social Network Service

1. M&

L1 A7HE % 55

=

[ — o amo,

M (Prosumer) YEHZ PHESIRUCE 023t HMzl= O|C|0 ALEAEC| B0 3A FgsS O|ANCH

MEXHEE Told 58 D|C|of0] 2oFESHALY, HEE|7| Hot 0|C|of 2E0M HI3Hez HFRLY

AOlME OF07te FHHQ EH=E 201 UCH ME0 5% O|C|0j= ARSI ARH 2t

82l HCI(human-computer interaction) A&t HEO| ALEAL FH 2 ALEX[QL AHEX}

I-o’ :l_|.7<-|o| H)5|10| R;LH o||:|.

HEXS MH[AESNS)= AFBAF 7Ho| d2AES dn7|Hez R2HSE D|C{0{ZA
| f=Z 7t #20 DIZSHA SHASte MH[A FEHE T=A|Z7| 1 QALY
HEHZ MH[A ZAEM 2H 28

AZiCE gLt A8 HESQS MH[AQ A

SfAl FObE| D HENY AHARLAOM SES SRt AEAE2 #SHK|

HEO| EE7] AZSIH D25 2510 QUCh A48 HEYA MH[AQ| 0|2

7| flol Chgot SOl RN AM F0]4d MH|A 7E0[ ChEFE[QUCY.

EQH, Ho|A5 &2 0|0] &8 F|o|Me| 7iE

| &8 FY 0|82 MH[A HoM B Qa2 K|

, TGOt A0t cht A7t 25 20T} mHatA
24 Fo[d MH|A THEo| wadE =ol5ts| {3 A4 Fold Y uEES

A AHBED R AH FYOo|M MH[A =

=
=
= &8 F0]d MH[A Fots HMAldke As FH2= .

SICf ALBlo) Ab| TE{CIYS Eladh MMD AHIS HO| MMT RS, AHS ofp2E Z2g
0

O| Al
= ©

ot
pal
pal ol;o

I

[~
10
0>
for 4

|m
Ot

e
% J

=
A
mn
10
rE
for
rh
ofo

Pl
mo mn op 4
rlo
[
0Q
rot
B>
%
=
A
Rl
um
o

]

o2
i

ox
>+
ot

bal

0
1o

52 09
rr

Ho
N
o
Hr
mE

ol

olL

>
-

me oz ox
Mo
=

oF
=
X
Of

x

fim]
HH
il
ro

0

AN O[C|o] MH|AQI QIAE}T2
| wtEstz| AlRfstRict a2qLt o
ofof chet AHEY HIt 7IF

[eNeNe)

>

>
=
>
=]
_5

d

rlr ok mjo
o
[
30
|0
_h—_l

re
-
rr

X

—
grtota, A8ds 240101 0f
.|

= 7= 242 FYOY MEAS EMotn M2 MB|A JHES| HeEdS =E0tuAt ot
ATZM L1 20| AFE oI

~
= o
of RHZ RoS0], 28 FHOM AHIA HFD WY SHS EBZGACL E8 24 OjC/of7}



Journal of Next-generation Convergence Information Services Technology
Vol.13, No.2 April (2024)

ol MHIAZ 7|5 = A St SHAIE D) 7Sl ot ARZol i M
2ot CHEO 2 LT HEZI(Nathan Shedroff)2| HES 7[HtOZ HA[E AH
A ZErArel 22 MAATFOIM =ED A8 FHO|M MH[A9 Wy E4E
t . O|E 7|Z22 QIAEIIHO| A4 FO|M MH|A Ar%

= &8 FYOIM MH| A0 SHHE ALER}

- O

o

Ho o

Ar 0%

mo mjo
oF Ix

o nx

O}d

o Mjn oo
40 [

=
ofo
A
mjn
=)
ne
0%
1= Ho
|o

mo

re
™ 4 Jo

Hu ro i

=2
b
1
|o
Hu
o o
S

0 mx
40

N

AEPIO| 7|2 AFBO| OFl AN FOM MB|AE ¥
.|

MXE
o

[> >
m o

rot
rr
]
o™

fim]
i
0Q
rot
e
Mz
=u
m
o
mx
>
o
z 1>
ol
O
}
m
|1
E
njo
e
-1
)
:
|0
Hu
mx

o
k1
HIF
rlo
>
FH
10
futot
0>-
o
ofo
>
4>
i
Jo
Of
[
30
|o
=
ra
A
_(')_I-

>
ofo
Mot
4> 12
¥0
N
Mo
e}
_l,_'_
]
rot
ro
|
m
[
o
rlo
>
oo
Pl
N
T
ne
k1
u
il
%
rt
Tk
r
|
0=
=
L_'—_I
sl

—_l
o
[>
mjn
rot
>
T
=
>
Ot
=
30
|0
=
=
ofo
A
mjn
=)
>
Ok T
ol
rh
r&
[
=2
i’
of
Ol
il
fo
ol
npy
>
HU ok
|o Ho o

40
=ol=|.
0T K

|o
Hu
[ 4
=
olo
Mot
4>
¥0
rr
N
or
=)
Ay
4%
<
)
¥0
N
Mo
O o
N
40
|
1=

wp AN

Hu oln
Tk
m
u
vl
4>
¥0
)
Of
i

r

o
—
azet g 5+ A= HAEAH 7SS LY, RANHCE AEY
H| A

A0|7| W20l

oF
=3
>
m

f

[
=
of
ot
min
=]
uh
el
rl_
_>.'_

2. 0|EH HiE

2.1 248 FYo|M MH|AQ| Ho| Y xH

bal
ot
njo
rx
nE
Of
el
o)
u
Of
[

“FY 0l M(Curationy 2 F2 0]& EOHA SBEE 802, 43
siAst0 HA|StD ATfSHs A

= O
2t0] 47, PASH THAO| IZte] TMQI WErS

m
|
Hu 4
r2
o
Mo
rlo
U
e}
o
=
njo
ro

ol BES F = 2322 Jobtya,
“Fe| 019 ALY o KAH AFAFZ| EA[LtQE <O[0] EXSl= St YEE 2/l REC S
£ ZoUo] 4ot ChE AFEOA BjZst= A9 2 FojdS FostALt. D|Cjo] 2tE0] &
Mot 42 O[CjofofA Z 74210] Z270=2 FOSL7| AZSIAL 24 FH et FEO| F2
EEHoZ S/ROIRIC. 2Lt o AfRlofM CIX[E YEE0| ZEHoz Jysi=H el 2
285 RO 2 20:30%0 IM HHOEHE sz A8Y 4 Blof HiFE2 BEE H
X UG} Gfthet ol =7t 22 FHE OXFA TS s 72H, 2 1 Q| 7HX|

o

e o= F0[Me] ZHX7F ZORX| 2 A [1]

oo 2HE0M A XSl 7ot LI=E SE37| ol S Motel AH|20]Ct

EMe= gt Yol 2HZXE FHO| XA TEHYSID MFE

24
g+ EQP—’FE A1H|ﬁi HEdnt SEHS 7t A0t BEE Mgt O|&X7t

=

:w
=
o
rx
>
=
>
rir
°
E

= 1=
Hote ZHEE HESH MSdt= MH|A 2100}, HE THY2 FES0| AEA7H Yot of
MEIIL 7|9 EE S A522 EHT He HEj, AEAL 7180 U= ESS FIHHe=



==

s
=

=

=

=27} &5 O|R0A|1L ULt
“I1E B 8 MHA7F HEHOIELE 7|}ES] Z|=0 Mt FE

Cf. &8 [0l AH|

3

—

.

A Study on User Experience of Social Curation Service: Focusing on the Hashtag Function of Instagram
(o)

T

B OF R0 & Ul o RO Of T K R KN T w oK
S U o = 7| gy e
95 e Palg g B el
{F o3 <] w_."._| 4 w0 BT o ol “_”_.n_V mu < mm__._ t| ||| =|un o _._._._ X oor
T oy e m ez 2 el g Kl g e ol =
E_Emw_uem_M,ﬁmemelww = & 88888 ameE
H RO X . E. o ou Jo < M K | 70 | %O [oH | RY = | B TR
R o= o T A0 Yo Kol h e T ERRUIEE - JETIRN BN x0
I Ko o %_ g0 o NO ®I T gm K- © O |K |NO|o K] |~O <o zu K
o S _ D . - =
2oy 0 o RO oo~ om0, oo Hi <4
E_._._HLl = = Jo =X i <X = — N
= 5 N33 R 2 X 0w om o KX
ORI i[d = ¥ N ok g Bl S o H
=~ 8 4 & ﬁ_ﬂ_ mM oo o S HHWL 0 % 1= R—
[ Bom o B ot e X opy o B2 5% ° oo
4x_.._ BN om U oo zr - ol B 5 =k
R Tz Ty T e = nil |® =B
@ mu.__._._ m J WO <F ol mr ._WI K ol M_MOH_ = IH I=) K1 K- ol N <F HAA_.._V._._
Uﬂ oMl . o3 UArL = w 20 =0 ﬁ pa A_l L_._ — xa 0 okl Okl T on _|_._
IR I - = | Mol |RolzE| M=
oo W9 @ 3 TH W o= Wy & g & 6o |or | < 20| T RI = O gy
u mroBs . = o] X H = & 2 N J0[y| - = ol o
oo Al = z, oF T T = Mk = 3 B < |5 x| H s ™
= [TY 0 o= ' N L ~ Ko |- 0™ (gD S 31 H K )
< g B0 L) A0 MR o o gy D 5 2 |76 | %7 | gm | .| ®E R0 M
P e o "R QK 0o o i B £ |zo| . |m |OF|ojo X0 %D S - o =
J =~ &3 3 S T <0 zp @ T el R N 3 o BN
AN D g 0 B s =T 2 Y g WP EE G R | 20 KU <H g
T ST RO P F = o A H < e |30 |G Bl DKM .| %0 =0 =
TS ENE R w g gE 2= B =y
up < XK < o 1w g T L o 5 B _ KA e X2 = = .
v = O I = = K Ko < 0 of — B 0=z X0 o o K r
= K oS =53 = M = H 5o _ — ol 3 i |5 | __|T - o &
o ~ E] [=) K 0 o > o] — © A_I Tl = = | oK RO | %0 w |l </ il _An_
T o 5T O Ak~ FH g oW s s |7 S |- S un © Tk
Mool L T g XUy . 25 PR T S m
S D&l  2@r LT EE pTRw aml 2o M
7 &0 KO oo Koo ._wn B N_.wﬁ /oo &I qu__ % o 3 HI<|=| < 0o R %0
- - o Ul - K . < Rr 0 < 0 . b -
oo Bl gooum WM< a0 o T T o 4F AL . d4 % Iz
A T oo Mg WX mwm D o N| RO ©° %
o = 10 N K0 = X0 o T K o o e = ol 5 __ olo
= = - = mo = _r = = < iy 5 3 = O
.ALIL_._X o |I._Im_u|F_.__l|_:._n_x|n.uIRoA|_0ﬂ - . H E.I_Wvll )
WEGFME L mAs "y T3 d 33 %0 5 ot X x0
T s
B RE B o O VW R e X oa B E =5
Mo~ or 20 0 RD R @R -S4 ®E o 2 K
= O — o Uo < fooue O R N o = 81 P g
~ ._HmuHLIu._LHLugq Kk & o — ”k._o__123456 = O O X0
M m.__m io m M wo = _— 1o - o o ol = |H R om our
of ~ ®l of & O 0 S B oofr v 0F T HE <
W OF I M Ko uo mp BT X0 ERE IRy S ® <0

162



Journal of Next-generation Convergence Information Services Technology
Vol.13, No.2 April (2024)

[E 2) 24 20l Mu|Ao] sy £4

[Table 2] Key elements of social curation services
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[Table 3] Questions of Instagram's social curation service ‘Hashtag’ Usability Measurement
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