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A Comparative Study of Emotional Responses to
Different Types of Compliment Emojis in the Workplace
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Abstract

This study aimed to find out how different ways of expressing complimenting emoticons in workplace
communication using messengers affect the recipients' emotions and which type of emoji is appropriate for
workplace use. We categorized emojis into three types: text-only messages, serious graphics and messages
that convey emotions, and humorous images. Based on this, we constructed situations of praise and positive
language in the workplace, distributed questionnaires to employees, and analyzed the emotional state,
communication power, and communication effectiveness of each of the three types. The results showed that
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humorous images were more effective than positive messages. However, there was also negative feedback
Keyword

from the recipients because it is not possible to satisfy every situation and emoji communication is

influenced by personal emotions. These results suggest that both serious and humorous graphic message
tones, as well as their respective environments, need to be considered in the context of the workplace

text-only messages were more rigid and uncomfortable in communication, while serious images and

when communicating online.
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[Fig. 1] Features of the emoji evolution process
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[Table 2] Distribution of the survey audience
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[Table 4] Likert-scale poll on friendly and serious emoji types
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